e. 


THE CANNED GOODS AUTHORITY OF THE WORLD, 


29th WEEK _.. BALTIMORE, FRIDAY, MARCH 11, 1910. 33rd YEAR 
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Cans 


The name ‘‘AMERICAN’” 


as applied to Packers 


Cans’ means hi g hest 


quality, greatest capacity, 
widest distribution, best 


service. 


AMERICAN CAN CO 


New York Chicago. 


Baltimore San Francisco: 
. Montreal 
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Operate your capper with gas pro- 
duced by the 20th Century Gas 
Machine. The results” will surprise 
you. The fire is quick, clean and 
uniform. 

The flame is small, but the heat is 
intense and is applied right to the spot 
where needed. Will keep your capper 


properly heated no matter how fast you 
run it. 


SIMPLE Y 
RELIABLE 
SAFE 


The 20th Century Gas Machine. 


THE C.M. KEMP MFG. CO. 


FORNISHED 
‘ON APPROVAL 


BALTIMORE, MARYLAND. 


| THE JONES MACHINE 60,, factory. 227-229 HoLupay streer, Baltimore, Md. 


“THE JONES” | | 
LOCK SEAM BODY FORMER “THE JONES” 


WITH SIDE SEAM SOLDERING ATTACHMENT 


Capacity 
50,000 to 60,000 
perfect can 
bodies in 10 
hours 


ROTARY POSITIVE BLOWER 


Write For Prices 


FOR SALE CHEAP | 
One Slaysman Lock Seam Body Former with |. 
Soldering Attachment. - 


IN EXCELLENT CONDITION 


PATENTED NOV 23,0, 1909 


gl IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Mr. Jos. B. Raymo, Port Antonio, Jamaica, writes June rst. 1909:- **] am greatly satisfied \ 
duct of your ‘‘Greater Baltimore’ Tomato. ‘They produced the lergest fruit from the’ first unt 
toes are picked from the plant. ‘Then too, they are bug proof even here in a country, wher 
so troublesome.” 


92 Years Unbroken Success We Have Always 
Supplied The Most Critical Trade. 


Bug Proof 


“¢reater Baltimore’ Yomate 


The Greatest Canning Tomato In The World 


Send direct to us and secure the Original Pure Stock 


J. BOLGIANO & SON 


Tomato Seed, Peas, Beans, Sugar Corn, Beet Seed, Etc. For Canners. 


| THE TRADE 
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THE TRADE 


Long Liberal Terms 


Reduced Prices 


We have Harvested the Finest Crops of the Very 
Best Tomato Seeds we have ever grown. This enables 
us to make the following Exceptionally Attractive 


Offer. 
“TE FRRAS: 


All bills for Tomato Seeds purchased after Jan. 1st. 1910 will be dated March 1st. 2 per cent 10 days 
or June 1st. 1910 net. We will put the seed up in 44 Lb. % Lb. and 1 Lb. Packages to suit your con- 


venience. 
PRICES 
Per Lb. (=, 
Bolgiano’s ‘‘My Maryland’”’ Tomato....................... 10.00 Per Lb. \ 
Bolgiano’s Extremely Early Prolific I. X. L. .............. 6.00 jarpee’s Matchless Tomato.....................:0.0.0e0ees q 
Livingston’s Favorite 90c Livington’s Beauty 
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& FLAS 


Grown by ROGERS BROS. ( Write For Prices. ) 


ay 


Refugee or 1000 to 1 Beans Giant Stringless Valentine Extra Early Alaska Peas Long Podded AlasKa Peas ) " 
oe Red Valentine Beans Hodson Wax Beans Prolific Early Market Peas Bountiful Extra Early Peas ’ ‘ 
HopKins Valentine Beans Wardwells Bideey Wax French Canner Peas Tom Thumb Y VEY 
Extra Early Refugee Beans Round Podded Kidney Wax Improved Sugar Marrow Peas William ist. Extra Early Peas tay 
Burpee’s Stringless Beans Curries Rust-Proaf Wax or Claudit Peas 


ste 


Beets: Detroit Dark Red, Crosby's Egyptain, Dark Blood Turnip. 
Onion: White Portugal, Yellow Strasburg, Etc. 


TOMATO TS 


We annually grow Millions of Thrifty Cold Frame and Field Grown Tomato Flants, | 
all from our own Trustworthy Superior Tomato Seed. Write for our low prices. 


Bolgiano Son 


Light, Pratt & Ellicott Sts. 
Established For 92 Years BALTIMORE, MD. 


Ain 
\ 
vy 
| | 
AN itt 
\ 
verbs 
| 
\n! 
iM 
3 
Se 
WN 
: 
| 
4 
‘iN 
ac 
| 
\ 
‘ 
4 
il 
| 


THE TRADE. 


3 
FOR 
J 

Cans 
: ” 

Clean Bright 

Pope Tin Plate Co. 

GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH; PA. 29 BROADWAY. 

NEVERSLIP Use 
The = NEVERSLIP 
Solder 0 DE RiMa 
That Solder 

Increased For 
The | Capping, 
Sale Tipping, 
of Side Seaming, 
Canned Floating, 
Goods, CapHemming. 


= 
= 


NEVERSLIP SOLDER AWARD. 
It is a great saving to the Consumer. 


The economy consists inthe automatic production which reduces the price 
and insures absolute uniformity and mathematical correctness of amount. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


W7 STATE STEW YORK GITY. 
Patric, FACTORY~ PORTLAND.ME. — | 


THE TRADE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morra' Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Electric 
eaner, 
Process Clock. Fire Pots, 
Capping Steels, 
Soldering Coppers, 


SEND FOR FULL LINE 
OF CIRCULARS 


Universal 
Contin- 
uous 


Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


BROWN, BOGGS CO., Lrp., Hamitton, OnT., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


i King Tomato Filler. 
Ne 
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THE TRADE. 5 


THE EMPIRE 


SORTING, WASHING AND SCALDING MACHINE Ps 
FOR TOMATOES—_—— 


0002 


2090 


One hundred of these machines in use in the best factories of the West. The tomatoes enter the machine on a wide, flat, per- 
forated metal belt which runs through the entire machine. The feeding or discharge extension of this belt is made any length 
desired to accommodate Sorting of the fruit before or after scalding. Upon entering the box a heavy spray of fresh water cleans the 
fruit, thoroughly chilling the skin. Steam is discharged from perforated pipes running lengthwise of the machine below the travel 
of the fruit which is again sprayed just as it leaves the box. . \ 

Provision is made for draining water, and the water and steam treatment is very thorough. 

We have demonstrated that this Scalder saves fruit and does a more thorough and more sanitary job than machines of other designs. 

Machine is sold complete with extension, steam discharge hood, and all piping, and furnished with either metal or wooden 
scalding compartment (wooden preferred as radiating less heat). 


PRICE COMPLETE, $150.00. For further particulars and testimonials address, 
CHICAGO CANNERS SUPPLY CO. 
WwW. J. LATCHEORD, President, 1712 Michigan Avenue, CHICAGO, ILL. 


chimineene ef the Strictly High Grade Nickel-Stee! 


Edw. Renneburg & Sons Co. : “MARYLAND” AUTOMOBILE. 
MACHINE and BOILER WORKS. 
1917-1919 Aliceanna St. Baltimore, Md. 


OF HE 


© 
© 
® 
© 
© 
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IMPROVED STEEL PROCESS KETTLE. | _ 
Bauipped with all the improvements, stronety sd “Th@ Sinclair-Scott Co., 


accurately made. Has been used for years 


with perfect satisfaction. BA LTIMO R E, MD. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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VIRGINIA CAN COMPANY, 


OFFICE AND FACTORY 


BUCHANAN, VA. 


MANUFACTURERS OF 


PACKERS’ CANS 


Solder Hemmed Caps. Cases and Supplies 
H. A. LATANE, Sec.’y-Treas. 


With plants located at Buchanan, 


TENNESSEE CAN CO, | we QL DOMINION CAN CO, 


houses at Chattanooga and Troutville, . 
OFFICE we are able to take good care of our OFFICE 
customers, South and West. Our 


CHATTANOOGA, TENN. TROUTVILLE, VA. 


growing business has enabled us to 


increase our capacity and improve 


F. B. SCHULTZ . our facilities from year to year, so ce. LAYMAN 
that in 1910 we can offer cans, as to 
Sales Agent quality and quantity and variety, Sates Agent 
equal to any manufacturers in the 
7 Write Nearest Office for Informa- seins Write Nearest Office for Informa- 
tion and Prices 0. C. HUFFMAN, President tion and Prices 


CINCINNATI, OHIO 


UNITED STATES CAN COMPANY 


OFFICE AND FACTORY 


CINCINNATI, OHIO 


MANUFACTURERS OF 


REGULAR AND SANITARY CANS 


IN ALL STYLES. SIZES AND SHAPES 


Write Nearest Office for Information and Prices 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


| 


STANDARD OIL CO’ 


DEODORIZED GASOLINE 12 usee by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and Is for 


sale everywhere by Tank Wagon, in Barrels or iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


BALTIMORE, FRIDAY, MARCH 11, 1910. 


CANS FOR ALL PURPOSES 


Our line is constantly becoming 
more varied; many styles we could 
not manufacture yesterday we can 
make today. 


Our Principal Line is 


PACKERS CANS 


We operate the entire year, how- 
ever, on the largest general line 
of Tin Cans of any Independent 
Company, and we solicit inquiries 
from all users. 


Nliodern 


LITHOGRAPHING 


Equipment 


SOUTHERN CAN CO. 


BALTIMORE 


WEEKLY REVIEW. | 


Of the Canned Goods Situation. Market Reports. Conditions | 


and Changes. Outlook. 


Combinations, and reports of combinations, in America and 
in Canada fill the air, and to the sinking canner seeing dissolu- 
tion staring him in the face, give hope of better things to come. 
The contracting of crops is said to be going on rapidly, by one 
sid: of the question, and to be a dead stand still by the other. 
Or possibly we should say that in one branch of the business— 
corn—the face of the earth promises to be covered with waving 
fields of canners’ sugar corn this coming summer, and by another 
branch—tomatoes—that the fields will lie fallow and not a sod 
shall be turned to prepare a field intended for tomatoes. Observe 
how the daily papers comment on these two phases of the can- 
ners interests: From the Chicago lnter-Ocean: ‘‘A combina- 
tion of all packing and canning factories of the Middle West on 
a co-operative basis, and under the control of the Western 
Packers’ Association will be effected, if plans considered at the 
mid-winter meeting of the Association are carried out.’’ From 
Niagara Falls, Ont., Canada: ‘‘The Canada Gazette announces 
the incorporation of the Dominion Canners Limited, whose 
capital stock is $10,000,000, and whose head office is to be in 
Toronto.’’ 


On the contracting question, the Madina (N. Y.) Tribune 
says: ‘‘The Medina Canning Company is now contracting for 
the growing of fruits and vegetables for the seasun of 1g1o. It 
will pay this year for tomatoes $8.00 per ton, furnishing all 
crates for the farmers to deliver the crops in. Alaska peas, 
delivered prior to July 5th, $2.50 per hundred. July 5th and 
after, for the same variety, will pay $2.25; Admiral peas, $1.75 
per hundred.’’ 

The Baltimore News reports through its correspondent at 
Rising Sun, Md., on this question, as follows: ‘‘Cecil County 
farmers have not made any contracts for tomatoes for the com- 
ing season; in fact, only one-half of the packers will resume 
operations, due to the glut on the market the last season. Fac- 
tory officials say it costs 75c. per dozen to pack tomatoes, where 
the present price is only 62%c.’’ The Wig, of Elkton, Md., 
says: 

. ‘‘Canners are moving toward arrangements for corn and 
tomato contracts with growers on the Peninsula for the coming 
season. In the Dover section, terms are offered for the entire 
season as follows: For growing and delivering the product of 
five acres of corn, peas and tomatoes, $8.00 per ton for corn, 
2%c. per lb. for peas and 15c. per basket for tomatoes. In the 
central counties the planters are to agree not to grow tomatoes 
for any other buyer than the contracting packer, and to grow 


! 
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and deliver the product of a specified number of acres. In 
Caroline, $7.00 is offered by many packers. Queen Anne pack- 
ers, it is said, will pay $8.00, and in Dorchester some contracts 
have been signed on a $9.00 per ton basis.’’ 

And while we are on this serious question regarding the 
crops for the coming canning season, let us quote one more 
journal in its report anent canners’ business, this time from the 
Franklinville (N. Y.) Journal: 

‘Shortly after seven o’clock this morning when starting up 
in the can shop of the local canning factory, a spark ignited a 
pail of flux, composed of gasoline and rosin and used in solder- 
ing cans, causing it to explode and set fire to the building.’’ 


Let us simply advise that canners using gasoline as a solder- — 


ing flux be careful to see that their soldering irons are strictly 
cold. 


Summing up the above testimony and scaning over all that | 


which has come to our table, it would seem that the. acreage of 
tomdtoes is in no danger of being overdone, in extent, though 
in sections it will be badly overdone as to prices; but on the 
other hand that corn is in serious danger of overproduction. 
There is just one feature in relation to the corn proposition that 
seems to shed some ray of hope, and that will remain unnamed; 
but it seems a foregone conclusion that every corn canning fac- 
tory will be in operation this coming season. It is to be hoped 
the jobbers will exercise due vigilance in the making of future 
contracts on this staple, to the end that if we must have a large 
pack, that we at least have good quality. 

There is an immense amount of misunderstanding about 
that expression—good quality. When used, as we have used 
it above, nearly everyone reads it as meaning ‘‘extra quality,’’ 
and if the factories only worked to that guage, we would say 
nothing, although that is not our meaning at all. 

The market this week has been rather quiet, with demand 
hardly up to what it has been during the past couple of months. 
Some parties report tomatoes as easier in tone, with some hold- 
ers evidently sacrificing; while on the other hand other interests 
report tomatoes firm and steady with no break in prices. One 
thing is certain that any concession in the price quickly finds a 
taker, for the jobbers are keenly aware that tomatoes of stand- 
ard quality at 65c. are a good purchase, and that they will not 
have the chance to buy them later at such a figure. 

Cove oysters seem to be a little easier in tone, and have 
scored a slight reduction during the week. The season is get- 
ting late on these, and the near approach of the end of the Len- 
ten season may have something to do with this decline. 


String beans seem to have eased off somewhat this week, 
and are now quoted at 5234c. to 55c. for No. 2 standards, Balti- 
more packing. No. 3s are quoted at 85c. for the same. 

Aside from these few changes there is nothing new to re- 
port inthe market. For a fortnight it looked as if the real 
spring had set in for good, as the weather was balmy and warm, 
and the trees commenced to show traces of green. But yester- 
day put an end to such hopes, for we were visited by quite a 
good snow storm and much colder weather. It is in fact well 
that this came when it did, for a little bit more of the balmy 
weather and fruit trees would have been in splendid condition 
for killing by the frosts that were sure to come. This cold snap 
should keep the sap back and render them less liable to danger. 
It is too early, as yet, for spring weather. Last season there 
was so little moisture during the winter that serious conse- 
quences were feared during the ensuing summer; but these fears 
did not materialize. This year, however, there has been an 
abundance of moisture, and the farmers should be hopeful for 
the best of crops in all lines. 

There is nothing new to report in connection with canners’ 
metals, which can be found on their regular page. 


CHICAGO MARKET. 


Special Correspondence to *‘The Trade’’ 


CHICAGO, March g, 

The Market Millstone.—If ever there was a condition or 
situation which justifies an advance of the market on canned 
goods, it now exists. 

Meats and eggs, butter and milk, and most of the fresh farm 
products, including vegetables and fruits, are high in price, 
while canned foods are cheaper on the average than ever before, 
and canned foods are unquestionably more economical today 
than any other kind of food. 

Retailers are well stocked and jobbers are loaded with a 
large proportion of their last falls future purchases derived from 
the hold-over or left-over stock that the retail grocers welched 
on or that the all potent credit man refused to allow delivery of. 

Canned goods packers have, or at least many of them have, 
considerable stocks that they would like to have go into distri- 
bution, and everybody is ready and willing to welcome an active 


GROWERS OF 


GREEN BAY, WIS 
EAST JORDAN, MICH. 


NOTE: 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 
MAIN 
OFFICE 


TOMATO GROWERS: Try our Chalk’s Early Jewel and New Stone tomato seed— 
grown by us from carefully selected tomatoes in the Northern climate. 


FOR CANNERS 


{ MILFORD, CONN. 


JOHN G. MAIER’S SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL C resarend 
FOR BRIGHT AND RUSTY CANS. : : 


BALTIMORE, MD. 


A. K. ROBINS & CoO., 


When labeling your cans, Use TACKSTICK Paste, which causes no trouble, worry or waste. 
Another good thing in the labeling line is a HAMMOND MACHINE, which will save you time. 


THE ABOVE SOLD EXCLUSIVELY IN YOUR TERRITORY BY 


MANUFACTURERS OF CANNING MACHINERY 


= BALTIMORE, MD. 


IN WRITING ADVERTISERS. KINDLY MENTION THE TRADE. 


THE TRADE. 


THE QUERY: 


How to increase the consumption 


of Canned Goods? 


THE ANSWER: 


The First Requisite: THE RIGHT RECEPTACLE. 
The Right Receptacle: THE SANITARY CAN. 
THE ORIGINATORS: Sanitary Can Company. 
THE PRESENT MAKERS: Sanitary Can Company. 
‘THE FUTURE MAKERS: Sanitary Can Company. 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


General Office: 
447 W. FOURTEENTH STREET 
NEW YORK CITY Sanitary Can Company, Ltd. 
Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX/AMS PATENTS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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market and an advance of prices, and yet neither condition 
comes or seems to be coming. 

Who can find the millstone around the neck of the industry 
that is keeping it from rising to the surface? 

Some blame the retailers and say that they are lazy and in- 
different and unenterprising, because they are content to sell 
one can at a time and do not try to sell canned goods to families 
by the dozen or by the case. 

Others say that jobbers or wholesalers are to blame, because 
they work persistently to hammer the market and beat down the 
prices of canned goods. 

This is not true, at least not now, because I know that job- 
bers are all walking the decks of their salesrooms whistling for 
a breeze, and hoping that the demand and prices will improve. 

Some charge the conditions of inactivity upon ‘‘The Chattel 
Mortgage Sharks’’ of the canned goods business, the canned 
goods commission merchants, who finance and promote canning 
and canneries, and thereby, it is said, bring about a surplus 
production. 

Still another scapegoat is sought, and some blame it upon 
the canned goods brokers, holding that they are so overwhelm- 
ingly numerous and so perniciously active that their efforts 
when the market is trying to advance are directed toward rush- 
ing out all the offerings they can hear of or find, at such prices 
as discourage holders and absolutely prevent them from sustain- 
ing a strong market, because at the slightest improvement in 
prices, a ‘‘horde’’ of hungry brokers rush frantically around 
trying to pick up a few brokerages on the upturn of the market. 

Another and the largest number blame the market indiffer- 
ence upon the newspapers and the ‘‘blamed fool’’ pure food 
agitators and howlers, who ignorantly charge every illness that 
happens to the patient having eaten of some canned food, 
thereby keeping the consuming public scared and constantly 
shying away from canned food. : 

The packers, the banks and bankers, the warehousmen and 
money lenders, the can makers and tte sloppy quality canners 
all come in for their share of the blame, and there is no general 
agreement as to the cause. 

There is probably truth in all the charges, and just blame 
as to all the influences and persons named, and the aggregate 
makes the market what it is. 

What, therefore, shall be done to cure the existing depres- 
sion of conditions. 

Candidly I don’t know. I wish I did, and it was within 
my power and I would do it. Maybe I can think of something 
that would help. If so I will talk about the remedy next week 
in this column. 

In the meantime why don’t some of the ‘‘dummy brigade’’ 
among the packers, brokers and others send their views to THE 
TRADE on the subject, for ‘‘In a multitude of counselors there 
is wisdom.’’ 

Speak up! some of you chronic kickers, who spend all your 
time and energy in grumbling and kicking, and never present 
an idea or suggest a remedy. 

Maybe you are the pillar of cloud by day and the pillar of 
fire by night that the Lord has provided to lead us out of the 
market wilderness. You will remember that Baalam’s long 
eared palfrey astonished his master and became one of the 


world’s most popular illustrations of divine inspiration when he 
‘‘spake,’’ therefore ‘‘Let us all bray.’’ 

The Market.—There is no change in prices, conditions or 
otherwise, from last week. The movement of canned goods is 
somewhat disappointing to those who have been hoping for a 
heavy movement, but there are indications of activity which are 
at least worthy of notice, and everybody is hopeful. 

Futures.—The jobbers and specialty salesmen representing 
various canners are all now busy looking for future orders for 
canned goods, and are finding some but not as many as usual. 


WRANGLER. 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


NrEw York, March 9.—No important changes to record in 
the market. Business runs along about as usual, with sales 
confined largely to consumptive requirements and no prospects 
of immediate improvement. The situation in various lines offers 
comparatively little encouragement for what may be termed 
a complete return to the usual spring activity; but the steady 
demand is continuous and many dealers profess to see in it some 
increase. It is well, perhaps, in some ways, that improvement 
has not come with a rush. There would be difficulty in in- 
stances in caring for it, but the steady, upward trend and the 
increased demand from day to day exert a beneficial influence 
and will, in time, cause an advance in prices, at least on leading 
varieties. The confidence of most holders in the future has the 
effect of keeping the market steady and firm, without resorting 
to questionable tactics. More than that, the sale is so much 
larger at the end of each month than some seem to think possi- 
oe — it is in progress that no serious relapse of prices is 
likely. 

Tomatoes.—Conditions are not materially different, though 
possibly it might be said that the market is exceptionally quiet 
in some quarters. Some buyers say it is difficult to find stock 
at 65c., while others say that it might be a question which was 
most difficult to find, stock or buyers at that figure. Some 
holders ask up to 70c., and it seems probable that within a com- 
paratively short time 7oc. f. 0. b. shipping points will be the 
price. Holders consider themselves fortunate to obtain 67%4c. 
now, and it is probable that a firm offer of 65c. would clean up 
a good many holdings. Confidences is not shaken, however, 
and such sales as are made are generally at what may be termed 
full price. 

Corn.—The change in the market is toward firmness, and 
arises from the general desire of holders to obtain as much as 
the market will bear for the last they have to offer. Not much 
New York State stock of desirable quality is offered, and what 
is brings full outside quotations. Maine stock is scarce and 
buyers have considerable difficulty in obtaining stock to satisfy 
them. Southern stock is not over plenty and prices tend up- 
ward. Increased demand would probably force prices upward 
again. Futures attract practically no attention, buyers being 


W. E. ROBINSON & CO. 


Canned Goods Commission Merchants 


BEL AIR, MD. 


Liberal advancements made on 
consignments. 

Lowest prices for best makes of 
Cans and for Canners’ Supplies. 
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PACKERS 


YOU USE A WIPED OR A NoW-WPED can? | CANNERS 


WHAT IS A WIPED CAN? 


should make no mistake in believing all Cans 
Why it is simply a can which is wiped with cloths at and 


adjacent to the joints, while the can is fluid hot in the course of to be of equal grade. Comparison and test will 


manafacture, thus removing part of the solder and tin coating readily show a marked difference in both quality 
from the can. 


There is an important difference between a wiped can and the of material used, and strength of manufacture. 


non-wiped can such as I manufacture. In my non-wiped can all We call vour attention to the high class 
of the tin coating that ever was put on the can is left there, besides y 
being reinforced at the joints by the solder I use in making Can we are now delivering on orders, and on the 


the can. 


Before signing your 1910 contract for cans write me for further strength of same we respectfully solicit an 


particulars. opportunity to figure on your requirements. 


We operate our plant all the year round, 
and are particularly well fixed to fill your orders 


for Fall and Winter Packing. 


Tue Boyte Can Co. 


BALTIMORE, MD. 


WALTER J. PHELPS 


MANUFACTURER OF 
Oyster, Fruit and Vegetable Cans. 
SINCE 1890 


FOOT OF LAWRENCE STREET 
BALTIMORE, - MARYLAND 


PRO 


What Some Users Say: THE CAN 


STANDS STILL 


“We run for weeks and did not lose a can.” 

“No need for poor cans unless you want them.” 

“We have the seamer running fine, have not lost a can in two 
weeks. 

“We run hundreds of cases and not a can lost.”’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being 
filled. 

The operator places the filled can, with the cover in position, 
on the conveyor on the left as shown. ‘The can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 

These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Gans 


A Great Success. Why Not Use Them ? 


The Improved Lock and Lap Side Seam for Open Top Double 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 
by us. 


We are the sole owners of this patent, " Ss J. A. STEWARD 


_ All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam. Rutland, Vt. - U.S. A. 


Patented and 
Patents Pending 


“STEWARD DOUBLE” SEAMER, No. 6 


With Automatic Feed " For Round Cans 


MANUFACTURED BY 
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extremely indifferent. .Western goods are scarcely mentioned 
in this market, but it is understood that considerable quantities 
slightly undergrade could be obtained below quotations. 

Beans.— Movement was more active for a time, but recently 
it has shown up again and now sales of practically all varieties 
and grades are somewhat reduced. Southern strings are most 
wanted and are held firmly at full outside prices. Baked beans 
are uachanged and movement is limited to actual requirements. 

Peas.-—The market remains substantially as previously 
reported, with sales, for the most part, such as are necessary 
for present requirements. Apparently cheap grades of desira- 
ble quality are rather scarce, the steady demand having appar- 
ently absorbed the bulk of such offerings. Talk of futures is 
not strong, and there is an impression that not much buying is 
going on at present. 

Fruits.—Conditions in this market change so little that it 
is little use to talk about them. California fruits are scarce, 
particularly the desirable qualities, and buyers are able to ob- 
tain only small quantities. Perhaps that is about all they want 
at present. Better grades of peaches and apricots are hard to 
find, while some of the other favorite sorts are likewise running 
down. It is said that a considerable proportion is entirely out 
of first hands, and that second hands are holding to satisfy their 
own trade. This market will be entirely bare by the time the 
new crop is ready for distribution. 

Salmon.—The outlook is about the same. Red Alaska is 
growing scarcer daily. For talls up to $1.50 is asked, and 
much more than is offered could be sold at that price. Chinook 
is firm under short supplies and increased demand. Sockeye 


is in much the same position. Pinks are steady and movement 
is about the same. 

Sardines.—The market is steady, with nearly all dealers 
reasonably well supplied and buyers reducing their require- 
ments somewhat. Lent has helped some, but after all it has 
increased demand sufficiently to force up prices. Little is 
learned about this season. It is assumed by some that the mar- 
ket is sufficiently well supplied to make talk of futures some- 
what unwise now. That may come a little late, but its value is 
at present but little known, or well guessed. 

Lobsters.—The market is firm, and supplies are low. Buy- 
ers hesitate about taking large quantities. 

Hupson. 


The Usual Instructions. 


THE TRADE, 
Baltimore, Md. 

Gentlemen:— 

Please discontinue my advertisement in ‘‘ THE 
TRADE’’ for a position, as I have secured a position and signed 
up for the season, brought about by my ad in ‘‘THE TRADE.”’ 
Also many other letters—many thanks. 

G. G. W., CLINTON, Mo., 
612 E. Grand River Street. 


Dover, Del.—Reports from the Peninsula state that grow- 
ers are now contracting with the canners for acreage in to- 
matoes, corn and peas and that the canners have had same- 
thing to say in making up the contracts; $8 a ton for corn, 
2\%c. a pound for peas, and 15c. per basket for tomatoes are 
the average figures, we believe. In some places lower prices 
are offered and in other localities higher prices are demanded. 


Current Trade-Mark Data. 


The following trade-marks have been favorably acted upon by the 

U. S. Patent Office. Any person who believes he would be damaged by 
the registration of a mark may oppose it. All inquiries should be ad- 
dressed to Edw. S. Duvall, Jr , Patent and Trade-mark Lawyer, Loan and 
Trust Building, Washington, D. C. 
SERIAL No. 
34,449 Design: Letters H. H. G. Co. written to form a monogram. 
Owner, Hale-Halsell Grocery Co., McAlester, Durant, Colgate, 
and Muskagee, Okla. Used on canned fruits, canned vegetables 
and canned fish. 

Design and Words: A scene of a waterfall with the words 
LaGrange written above it, and the word Brand written below the 
words LaGrange. Owner, Modesto Canning Co., Modesto, Cal. 
Used on canned fruits. 

Word and Design: The word Cane, with a cane through the 
letter ‘‘C.’"’ Owner, Freeman Sardou, Topeka, Kans. Used on 
canned fruits and vegetables. 

Design and Words: A picture of a Dragon forming a circle 
with the words Green Dragon written above it. Owner, Alaska 
Packers’ Association, San Francisco, Cal. Used on canned 
salmon, 


41,270 


46,259 


46,648 


Canning Factory at Public Sale. 


The Lineboro Canning Company will offer at public sale its 
entire plant and fixtures, consisting of about 84 square perches, 
more or less, of land situated in York County, Pa. on the 
Baltimore and Harrisburg Division of the Western Maryland 
Railway Company. 

The improvements consist of a frame weatherboarded build- 
ing, 32x212 feet, part two stories and part one story, on one 
continuous floor, equipped with one 4o-horse power boiler and 
one 20-horse power engine, and the latest improved machinery 
for canning, all in good condition. A railroad siding alongside 
of the factory. 

The purchaser will get a good marketable title, clear of all 
debts, liens or encumbrances. 

Sale to begin at 1 P. M. Wednesday, March 16, 1910. 
Terms, cash; or if desired by the purchaser, one-third cash on 
the day of sale, and the balance in three months, secured by the 
note of the purchaser, with approved security, bearing interest 
from day of sale. 

By order of Directors and Stockholders. 


WILLIS F. TRACY, Pres. 
S. H. CRAwForpD, Auct. 


Anderson, Ind.—Mr, Grafton Johnson, of Greenwood, has 
bought up the stock of the Anderson Canning Co., formerly 
owned by Winters & Prophet, and the factory will now be 
operated under the direction of Mr. Johnson. 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 


CANNED GOODS | 
No. 3 S. FRONT STREET, PHILADELPHIA, PA. 


- 
“R.S.KITTREDGE £CoO. CHICAGO 
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OUR METAL FIBRE BRUSH 


RUSTY CANS 


QUICKEST CHEAPEST MOST EFFECTIVE 
Ask us. We’ll tell you all about it. 


LAITNER BRUSH CO., Detroit, Mich, 


ON EQOO A LLED Tell us your troubles. Maybe we can help you. 


AND OUR PRICES A 


SURPRISE 


CANNERS 


SAY | 
ARE WINNERS 


BECAUSE THE QUALITY OF OUR GOODS IS 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 


GET THEM 


LEONARD SEED CO. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 


‘‘Fureka’’ Works, 
Silver Creek, - 


The agitation throughout the country regarding Pure Food and its prep- 
aration has caused a wide-spread demand for improved methods in handling raw 
products, and care in preparing same. 

I am prepared to show canners how to remodel their plants and install 
Sanitary equipment that will not only eliminate slop and dirty help, but will 
increase the number of cans per bushel. Most of these changes can be 
made by the canner with his own help and at very small cost. 

All I want is the floor plan of your present factory, number of cans you run 
per day, kind of fruit or vegetables you pack—and I will work out for you a 


plan. 


E. J. JUDGE 
CANNERY REQUIREMENTS 


C. & P. ’Phone, St. Paul 5906 
Md. Savings Bank Building 
BALTIMORE 


SISSIES SSIS SIS SSS 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN Francisco, CAL., March 5,-1910. 


Now that prices have been named for the 1910 pack of 
asparagus and peas, and these prices are so very nearly the 
same as those named last season for these canned articles great 
interest is being expressed as to the probable action that will be 
taken by packers in reference to California canned fruits, but 
there is scarcely any one who will express the opinion that last 
season’s opening rates will be named again this year. How- 
ever, there were few who would believe that prices for aspara- 
gus and peas would be so low this season. it being the general 
impression that there would be advances over last season’s rates, 
especially on asparagus. The rather surprising turn taken in 
reference to these canned vegetables has made predictions in 
reference to canned fruits less certain, but it may be said that if 
prices on the average are not higher great surprise will be occa- 
sioned. Not only is the market in a splendid shape for the 
realization of higher prices, but goods will cost the canners more 
than they did last season. An example of this may be seen in 
the actions of the various canning companies in contracting for 
their supplies for the coming season. Agents are now out in 
the field signing up acreages, and for many varieties are offering 
to pay twenty percent more than the prices that have been paid 
on previous contracts, and in many cases forty percent more 
than they paid growers last season. The indications are that 
there will be many more canneries operated this summer than 
last, owing to the fact that money can now be obtained from the 
banks to finance a canning season, whereas last year this was 
not true. With more firms in the field competition will be 
greater in the buying line and better prices will be paid the 
growers. 

The Griffin-Skelley Co. has its advance agents busy in the 
Sutter County district, and a number of contracts, especially for 
peaches, have been made with growers. Phillips and Tuscan 
cling peaches are being contracted for at $30 per ton on several 
years’ contracts. Formerly these varieties of peaches were 
secured for $25 on five and ten year contracts, but most of these 
contracts expired last season. ‘Twenty dollars a ton and even 
less was paid last season for Phillips and Tuscan clings. 


California canned tomatoes are expected to be atout the 
same price next season as they were last, and already considera- 
ble business is being done by brokers at 7oc. for the new pack. 
Jobbers in turn are pushing the sale of future tomatves, and 
from 75c. to 8oc. is being secured from retailers. There is but 
a light supply of spot tomatoes now to be had, and with the 
Alaskan demand now commencing, it will be but a short time 
until the market will be well cleaned up. Spot goods are sell- 
ing as high as 80c., but 77%c. represents the average price 
paid. A feature of next season’s pack will probably be the size 
of the one aul up in ented cans. The demand that has been 


created for goods packed in the sanitary tins is steadily on the 
increase and the pack of this grade is now largely off the market. 

Asparagus orders are commencing to come in in good shape, 
but there seems to be a tendency on the part of buyers to hold 
off for a time in the hopes of securing concessions in price, such 
as we secured last year. Discounts were made then of from 3 
to 5 per cent., and even more, but there is not the same anxiety 
this season in regard to moving the pack, and these discounts 
will probably not be granted. There have been rumors of con- 
cessions being offered, but only for brands that are not well 
known. Tips are in much greater demand than any other grades 
of canned asparagus, and profiting by the increased call that is 
being made for this grade, the proportion of the pack that will 
be put up will run largely to these. Some firms are reporting 
that fully 60 per cent. of their advance orders are for tips. Fine 
warm weather has been experienced during the past few days in 
the growing districts and it will now be but a short time until 
the canneries will be enabled to commence operations. The 
fresh article is bringing high prices in the markets, but within 
the course of the next few weeks will be in good supply. Even 
in the spring, when asparagus is plentiful, the canned article 
finds a ready market locally, from the fact that the product is 
usually tenderer than that prepared by the housewife and of 
uniformly better quality. 

Active preparations are being made by the Alaska Packers’ 
Association for the season of 1910, and from the present plans, 
seven steamers and twenty-three sailing vessels will leave San 
Francisco Bay on March 15th, bound for the salmon fisheries 
along the Alaskan coast. Advices that have been received from 
the North indicate that the fish are running well and it is antici- 
pated that a record catch will be brought back next fall. 
Preparations are being made to take care of a larger catch than 
ever before, and considerable new canning machinery is being 
taken North. Several vessels have been added to the Associa- 
tion’s fleet during the past winter and the firm now has more 
vessels in its control than any other American firm. By reaching 
the fishing grounds early it is hoped that the season can be taken 
advantage of and a pack put up consistent with the run. The 
pack brought down next fall will be taken to Alameda for dis- 
tribution. 

The Columbia River Packers’ Association of Astoria, has 
made definite and final arrangements for the erection of a new 
cannery in Southeastern Alaska, and this will be made ready for 
the pack of 1910. The new plant will cost in the neighborhood 
of $150,000. This concern has purchased the ship Jabez Howes, 
formerly used by the Northwestern Canneries Company, and 
will use the vessel in connection with the new 50,000 case can- 
nery to be constructed at Tin Point, near Unga. 

W. A. Lowman and E. A. Sims, prominent salmon cannery 
men in the Puget Sound district, have been out of late with 
G. F. Dinsmore, representing the U. S. fisheries, and John A. 
Riseling, Washington State Fish Commissioner, looking for a 
suitable site for a large salmon hatchery. 

C. B. Hollywood, manager of the sales department of the 
California Fruit Canners’ Association, has just returned from an 
extensive trip through the East. BERKELEY. 
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Tomatoes can now be handled in con- 
finuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS., Seaford, Del. 
J. T. POLK CO., Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery Company, 


DANIEL G. TRENCH & co, 5 Wabash Avenue, 
General Agents, Chicago, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


| 
. | 
| 
| 
| 
| 
| 
| 
| 
. « 
| 
| 
} 
| 


16 THE TRADE. 


Address of Mr. Wm. C. Smith, Delphi, Ind., Before the 
Members of the National Canners’ Association, 
Atlantie City, February 9, 1910. 3 


Canner, What of the a 


Darkness has been hovering over the canners’ world. The 
owners of an industry essential to the welfare and happiness of 
our people have long been groping in the darkness of unrenu- 
merative prices seeking for light. They are exclaiming that 
they cannot stay in business if this night of darkness long 
continues. 

Then is not the inquiry pertinent, Canner, What of the 
Night? 

In the few minutes alloted, let us see if we cannot fathom 
the cause of the Canners’ Night, and demonstrate that no dark- 
ness is so dark but what it is succeeded by light, and that there 
is yet hope that the groping canner may emerge from the dark- 
ness and come out into the broad sunlight of an increased de- 
mand for his wares and merchandise at living prices. 

Why is it that one of the greatest industries of modern 
times does not give a fair return for the money invested to most 
of those engaged in it? 

In the face of prosperous times and a normel pack why 
have tomatoes been selling for less than cost of packing, and 
other canned goods at pricess too low to afford a fair profit? 
Where lies the fault? 


We are now in the midst of an agitation ramifying every 
part and portion of our country regarding high prices, yet, the 
charge of high prices cannot be laid at the canner’s door, for 
his goods are being sold by him for less money than ever before 
in the history of his business, and as I stated, in some instances, 
for less than cost of production. 


It has been said that the canner’s present condition has 
been brought about by the poor organization of the canning 
business. To this charge we must enter a plea of guilty, for 
the canners are but floatsam and jetsam upon the industrial sea, 
a prey for every greedy jobber and broker who demand that 
canned goods be sold for less than cost of production that they 
may fatten from his wares. 

It is also charged that the canner has brought upon him- 
self the night by heading the insistent demand for lower prices, 
which has resulted in so cheapening-his products that the con- 
sumer has refused to consume them in quantities that keep 
apace with their production. To this charge we must also enter 
a plea of guilty. ‘ 

I want to emphasize the truth that there never can be pro- 
duced a great surplus of canned goods well packed and fit for 
eating if sold at fair prices. , 

I would not if I could organize the canning business into a 
trust, even though it be a good trust, but I would if I could, 
form an organization that would force every canning plant in 
the country into a perfect sanitary condition, and force the 
handling of raw material and the placing it into the right kind 
of cans in such a manner that it would not only be fit for human 
consumption, but would get near to the taste of the consuming 
public, a taste that would please and delight the most fastidious. 

I would, if I could, so organize the canning industry that 
canned goods would be sold at prices yielding a fair profit to 
canner, jobber and retailer, and yet reach the consumer at a 


price he could afford to pay. If this be the forming of a trust, 
I would to this extent be, if I could, a trust builder. 

Aiter all that can be said, the consumer is the impétus 
behind the canning business. His necessity, his taste, his 
money creates the demand for the canner’s wares, 

The consumer must eat, yet he can eat and never consume 
a can of canned goods. It is his taste and the right price that 
leads him to consume the product of the cannery. 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods; 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 
from selected heavy Tin § 
Plate. 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


Wheeling, W. Va. 
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TOPS AND BOTTOMS 
Out of the Same Size Sheet, in 


BLISS Presses, Arranged with STAGGER FEED 


These machines possess many advantages for the economical 
manufacture of can tops and bottoms. 

The patented stagger feed attachment utilizes the plate to its 
fullest extent, eliminatey slitting sheets into strips; the scrap is 
automatically sheared from the sheet, facilitating handling. The 
operator at all times is handling solid material. 

The No. 18 press with this attachment is used for cutting 
and forming caps. . 

Write for further information. 

We build the complete line of High Speed Automatic Can 
Making Machinery for both 


OPEN TOP AND PACKERS’ CANS 
No, tg **BLISS"’ PRESS, laitileatiae PATENTED STAGGER SEND FOR CA TALOGUE No. I 


FEED GUAGE, AND TABLE for Cutting and Stamp- 
ing Can Tops and Bottoms. 


E. W. BLISS COMPANY 


25 ADAMS STREET, BROOKLYN, N. Y., U.S. A. 


Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, III. 


NOW GOOD TIME 


To order a Knapp Labeler and Boxer. We 


guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 


While they last these Machines are fine bargains. 
We guarantee these to do work equal to 
new ones and to give satisfaction. Will allow 
full amount paid towards new Machines any 
time in one year from date of purchase. 
Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 


features. 


Write us today for our new catalogue. 


THE FRED. H. KNAPP CO., 


WESTMINSTER, MD. 
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Canned goods, clean and well packed, at fair prices is the 
entering wedge that opens the way to the consumer, and the 
way to increased demand. 

It can be truthfully said that the greatest menace to the 
canning industry is the insistent demand from the jobber for 
cheap canned goods. 

To meet this demand the packer, in order to make a profit, 
sets up a counter demand for cheap materials that he uses in 
the manufacture of his goods. 

There is no limit to this demand for cheapness ; the demand 
never ends. It ramifies every line of business that supplies the 
material that goes into the manufacture of any of the goods 
used by the canner. 

This demand for cheapness pervades the whole industrial 
and manufacturing world. It results in poorly manufactured 
goods, so poor that many of our manufactured wares and mer- 
chandise are worthless. 

It is as true as holy writ, a cheap price means a cheap 
product. 

We are so prone to follow the footsteps of he who killed the 
fabled goose that laid the golden egg. 

Like him we want to get to the source and get all the gold 
at one gulp. We are not content to let well enough alone and 
take the sure going stage that will land us to our destination 
safe and sure. We are too blind and greedy to see that the best 
policy is always to pack our goods right and make the pur- 
chasers of them buy them at the right price, which in the end is 
better for the purchaser and better for every one. 

In the beginning of the canning industry, canned goods 
were packed right. Tomatoes were selected from the fields 
sound and ripe. In sufficient quanties they were put into cans 
made from plates that were coated with real tin and plenty of 
it; thus packed they were fit for eating, and the demand for 
them increased and che canning business grew by leaps and 


bounds. Slack filled and second goods had no place in the trade. 
Quality was paramount. 
But a spirit of greed took possession of the business world, 


_ a demand for cheaper prices was made, the canner unable to re- 


sist, heeded the cry, and to keep up his profit, yielded to temp- 
tation, slacked filled his cans, packed any kind of raw material 
in most any condition, the demand he made for cheaper supplies 
acted in like manner upon those who supplied him, and they 
employed the same cheapening process, and as a result we 
secured the cheap goods, but what did we gain? 

We gained a merited condemnation from the consuming 
public. We lost the prestige given by good goods, well packed 
in well made packages, and we are now reaping the whirlwind 
of our folly. 

This spirit of cheapness entered into lines of business closely 
allied to the canning industry, and the demand for cheapness 
was met by the manufacturer, but to enable him to meet it he 
so adulterated and doped his goods that the government laid its 
strong restraining arm upon him, and the publicity caused by 
the government’s exposure led the consumer to cut out the use 
of such goods, and led him also to look with suspicion upon the 
goods produced by allied industries. 

The publicity given preservatives, although none of them 
are used in the canning business, is an illustration in point. 
The consumer was lead to believe that if preservatives were 
used in catsup, jams, etc., they were used in canned tomatoes, 
peas and corn. 

Yet adulterations and preservatives were not used in any 
business until there arose the demand for cheap goods. 

It is the cheapening process that is bringing canned and 
other goods in disrepute, and there will never be any relief until 
we get away from this idea of cheapness. 

Do not understand that Iam arguing for high prices, for 
high, unreasonable prices are in a sense as disastrous to the can- 


Zastrow’s Patent Pineapple 
Sizer and Slicing Machine. 


ON SKIDS, WITH COUNTER SHAFT UNDERNEATH. 


This machine has been in use for years; and has proven a perfect success, It not only 
does more work than any other machine of its kind in use, but turns out a better and 
more marketable article. It sizes the pine to the required diameter to suit the can, and 
slices it to any desired thickness. By inserting set of small knives, it will segment the 
slice and produce what is termed cocktail pines, Each machine is furnished with a 
counter shaft. 

Used by the principal packers of the United States, Canada, Mexico, Bahama Islands, 
Hawaiian Islands. Porto Rico, Australia, Africa, etc, 


Geo. W. Zastrow, 
1404-1410 Thames St., - Baltimore, Md. 


$69,000.00 


SAVED TO THE CANNING INDUSTRY AND 
DIVIDED AMONG THE SUBSCRIBERS AT 


CANNERS EXCHANGE 


Write for Information 


FIRE INSURANCE AT CANNERS EXCHANGE 


LANSING B. WARNER, Attorney and Manager 
5 Wabash Avenue 
CHICAGO 


ADVISORY COMMITTEE 


FRANK A. VAN CAMP, Chairman CHAS. S. CRARY, Treasurer 
Indianapolis, Ind. Hoopeston, Il. 


GEORGE G. BAILEY WM. R. ROACH 
Rome, N. Y. Hart, Mich. 


L. A. SEARS, Chillicothe, Ohio 


Officially Endorsed by the National Canners’ Association 
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TOMATOES ARE NOT MOVED 


During the Entire Passage Through This Machine 


THE MONITOR-THOMAS SANITARY WASHER AND SCALDER a 


THE NEW WAY FOR 1910 


Will Be The MONITOR-THOMAS Way of . 


SORTING, WASHING, SCALDING AND COOLING 


Tomatoes In One Operation—On One Machine 


A DEAD RIPE TOMATO, 
BACK TO THE FARMER ee 


goes all the poor tomatoes~you use and 
pay for good stock only 


A CLEAN BATH 


for each tomato. 


Each tomato repeatedly treated 4 
to an Individual bath—washed in clear ; 
water—water used only once 3 


need Sanitation and Economy YOU CAN SAVE 


for your 1910 Tomato Pack~—try this 1 to 1% cans of tomatoes on every bushel 
Machine for 10 days. handled 


SOUTHERN AGENT 


RANDALL HUNTLEY MFG. CO. 


BALTIMORE, MD. — SILVER CREEK, N. Y. 
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ning business as cheap prices. When prices are high, the pro- 
moter flourishes and consumption is curtailed. 

But there is a happy medium ground upon which we all can 
safely stand, and yet canner, jobber and retailer will each secure 
a legitimate profit. 

To dispel the darkness of the canner’s night, the canning 
business needs an organization that will so inspect every can- 
ning plant that they will be clean and sanitary, that raw material 
will be brought in just right and put into caus in sufficient quan- 
tities with cleanliness and skill as to cooking, and that cans will 
be made fit for the purpose they were intended. 

We need an organization so effective that should a packer 
attempt to so cheapen his products by the use of unfit material 
or slack filling, that he will be taken by the nape of the neck 
and shook until he realizes that such methods will not be 
tolerated. 

We need an organization that will limit minimum and maxi- 
mum prices. 

That will keep us from devouring each other. 

That will eliminate from the business the packing of infer- 
ior and second goods. 

That will establish a standard, and the forcing of every 
packer to pack by that standard. ; 

We need an organization that will compel the canner to 
recognize that the honest jobber and the honest broker are nec- 
essary parts of our business system; an organization that will 
kick the dishonest packer, the dishonest jobber and the dishon- 
est broker into the region of the eternal damned. 

We need an organization that would force the label to tell 
the truth, and the packing of goods that will back the label. 

An organization that will kill the promoter, limit the selling 
of futures, restore public confidence in canned goods, eliminate 
the effects of lack of sufficient capital and make more consumers 
for canned goods. 


In fine, we need an organization that will put the canning 
business upon a plane where it produces goods that delight the 


consuming public and secures prices that pays the canner the 
legitimate returns of business. 

If such an organization means the formation of a trust then 
let it be such, for it will be an honest trust, and one that is 
needed by canner, packer, jobber and consumer. 

If these conditions I have detailed could be obtained in the 
canning business, then the answer to my question, ‘‘Canner, 
What of the Night?’’ would be the answer given by the watch- 
man of old, ‘‘The Morning Cometh.’’ 


How to Increase the Consumption of Canged Goods, 


© Third Prize Paper in Contest Originated by the Ganning 
eS Machinery and Supplies Association—Submitted by 
: Mrs. Lydia C. Billingslea, Baltimore, Md. 


>A > > /> he > 


To increase the consumption of canned goods there must be 
co-operation on the part of packer, jobber and grocer, and fair 
and honest representation on their part to the consumer. 

The use and consumption of canned goods can be substan- 
tially and permanently increased by the following : 

RAISE THE STANDARD OF Goops.—This can be done by 
filling the cans with perfect and ripe fruit and vegetables—not 
cans slack filled with water packed and sloppy goods. To 
encourage carefulness in packing, it might be advisable in many 
cases for the packer to offer his superintendent a cash prize at 
the close of the packing season for excellent work. Make this 
cash prize large enough to be attractive. 

DISCONTINUE AS FAR AS POSSIBLE THE USE OF BUYER’S 


‘LABELS.—If obliged to use same, let the packer put up goods as 


represented by the label. I would also recommend that both 
packer’s and buyer’s names appear on the label, as for example: 


(Continued on page 23) 


|! am a Specialist in 


STOKES SEED STORE. 


TOMATO SEED FOR CANNERS 


THE FINEST VARIETIES GROWN BY ME FOR THIS TRADE 
“STOKES BONNY BEST EARLY TOMATO”? is the Finest Canning Variety Ever Introduced 
SUCCESS, QUEEN, PARAGON 
Write Me For Prices, Stating Quantity You Use 


219 Market Street, 


NEW STONE, MATCHLESS, 


PHILADELPHIA, PA. 


THE MORRAL CORN CUTTER 
PATENTED 


GRIMES, Iowa, Nov. 8TH, 1903. 
MORRAL BROTHERS, MoRRAL, OHIO. 

GENTLEMEN :—Enclosed please find check to balance our account. We have used 
the double cutter the entire season and are greatly pleased with it It gave no trouble 
whatever, and cut the corn faster and better than any machine we had. The finely cut 
kernels are a great advantage as our greatest trouble in Iowa is in growing corn too 
large in earand grain. Cutting the kernelstwice instead of once puts everything in 
good shape for fancy corn. ° 

Yours truly, 
GRIMES CANNING & PRES. CO. 


W. J. STEWART -Sec’y. 


MORRAL BROTHERS 


MANUFACTURERS OF 

THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE LABEL MFG. 


MANUFACTURERS OF 


Labels and Wrappers for Canned Goods--Plain, Varnished 


AND EMBOSSED 


New plant, covering three acres of ground, which is just being 
completed. The plant will be equipped with the latest 
and most improved machinery, making it one of 
the best and most modern printing estab- 


lishments in the United States. 


COLOR PRINTING IN ALL ITS BRANCHES 


OFFICE AND WORKS, Gross, Covington and Sanders Streets, BALTIMORE, MD, 


BRANCH OFFICES: 
NEW YORK | BOSTON: CHICAGO 
PHILADELPHIA NEW ORLEANS PITTSBURG 
| LOS ANGELES 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 
THE TRADE COMPANY. 
INCORPORATED. 


A. F. JUDGE, - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, a ee - - - - - - $2.00 
Six months, - - - - - - . - - $1.00 
Foreign, « - - - - - - $4.00 
Canada, - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $200 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, MARCH 11, 1910. 


EDITORIAL JOTTINGS. 


The microbe of closer association is in the air, and appar- 
ently quite a number of our western canners have become in- 
noculated ; here’s that the ‘‘set’’ may ‘‘take,’’ and that lasting 
results may be secured. 


History is fond of repeating itself, and this quite rapidly in 
the canning business, for we have witnessed several such efforts 
without, however, any substantial results. We progress rap- 
idly, as some canner has said, and conditions are changing, so 
that there is hope for a different ending to the present efforts 
than to that of the former ones. 


There was the Red Cross Association of Harford County, 
way back in the early days; a most successful body, in fact its 
great success was the cause of its dissolution. 

Then there was the Union Oyster Co. of Baltimore City, 
which while founded upon the oyster business, embraced the 
canning interests as well—also a victim of too much success. 

Then there was the abortive effort to form the tomato can- 
ners, of what is now the Tri-State territory, into a corporate 
body, an effort that went so far that every hope was entertained 
of its ultimate conclusion, but it died. 


From such examples it would seem that the greatest dan- 
ger to such movements in connection with the canned goods 
industry, is success. This is but the carrying out of the old 
adage that success will ruin the 99 where it makes the one. 
And yet it would seem that such a movement as is proposed in 
the West—to bring the corn canners of that section into such a 
body as can be readily handled—ought to be successful. It 
would undoubtedly be a good thing for the canners, but it will 
be a difficult thing to accomplish. 


If there could be arranged a good central selling agency, 
through which all canned goods from certain districts would be 
marketed, it would not only be a good thing for’ the canners, 
but also for the jobbers and the consumers; because this would 
put some assurance on the goods as to quality, as well as to sta- 
bility of price, and the consumer would be better inclined to 
buy, and the jobbers would not then hesitate to load up with 
their full requirements, knowing as they would that the bottom 
would not be knocked out of the market by the throwing upon 
it of loads of goods by financially weak canners. 


This central selling agency plan is not a new thing by any 
means, but neither is it an easy thing to accomplish. It would 
take time to draft into proper shape, and then more time to edu- 
cate the canners to its uses. The proper thing in this respect 
would be a central Exchange, with branch exchanges in all the 
leading canned goods districts, where the canner could have his 
offerings put before the buyers, and the sales made in the regu- 
lar order. This would be just the same as the corn and flour 
Exchanges of the country, or the stocks and bonds Exchanges, 
and would be the proper business basis upon which to build. 


The Government has established a Standardization Bureau 
for grains, and operates a laboratory in connection with all large 
Exchanges, in all the leading cities. To this Bureau are sub- 
mitted samples of the various grains offered for sale upon the 
floor of the Exchange, and the standard set by this Bureau is 


‘accepted by all interests, and the grain sold accordingly. 


There is more likelihood of the Government appointing 
another such Bureau for canned goods, etc., in connection with 
such a movement as this, than in the case with the Government 
inspection of canning factories. 


Nor is this a new suggestion, for we personally laid it before 
the industry at least six years ago, and our Mr. E. S. Judge 
worked for it long years before that. This is a movement in 
the right direction, in our opinion, for it will have the complete 
endorsement of all parties, whether producer, jobber, retailer or 
consumer, because the goods will always be offered and sold 
upon their merits, and the price be regulated according to the 
demands of the day. 

There is a possibility of a correction of more evils in the 
canned goods business by this means, we believe, than by any 
other possible way. There would be but one standard covering 
any article, and all articles of that variety would be judged and 
sold according to that standard. The buyers would send their 
brokers orders to buy a given number of cases of goods of a 
certain quality. The canner wishing to dispose of his goods 
would send word to his broker to offer a given number of cases 
of his goods, Samples of the goods would have to accompany 
the offer, and these samples would be passed upon in the Govern- 


. ment Bureau, their exact position defined, and they would be 


offered upon the floor of the Exchange accordingly. This would 
give the double assurance—first to the canner of the full market 
price for his goods, according to ther quality, and secondly, to 
the buyers that the goods, as bought, complied with sample. 


It would be but a short time, after the establishmeut of 
such an Exchange, that all goods would be plainly marked on 
the label by the canner as extras, standards or seconds of HIS 
PACKING, and the style of his packing would be flashed over 
the country in one day. This condition would absolutely fix 
the question of standards, and would make due allowance for 
the variations due to climatic conditions, one year from another. 
There is no contention between the grain men as to a standard 
on wheat, corn, oats, etc., because they are all sold upon their 
merits. If one section grows better wheat, corn or oats than 
another, it secures better prices in the market, automatically; 
and so it would be with canned goods. And there would be a 
market for all grades, just as there is for all grades and condi- 
tions of grains, but always upon their proper basis. This is the 
sort of central selling agency that is wanted in canned goods, 
and which we will some day secure. 
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4 (Continued from page 20) 

Some jobbers encourage careless or dishonest packing 
through efforts to purchase canned goods at the lowest possible 
price, thereby sacrificing quality; rather than pay a fair price 
and thus get a superior article, and which would yield a fair 
profit to the packer, and in the long run uplift the canned goods 
business as a whole. 

ADVERTISE.—Advertise persistently and vigorously, setting 
forth in glowing terms the merits of canned goods, some of 
which are as follows: 

WHOLESOME: Canned goods are pure and wholesome, 
more so than the fresh vegetables which are sometimes exposed 
for days to organisms that pollute everything with which they 


come in contact. Many false reports attributable to lack of | 


knowledge of canned goods have been given wide circulation by 
the newspapers throughout the country. I think it is not the 
intention of the newspapers to injure the packers, but in their 
thirst for news, they very frequently publish sensational items 
without giving the slightest investigation as to the correctness 
of the information. 
It is absurd to report cases of ptomaine poisoning from eat- 
ing canned goods, as it is an established fact that ptomaine pois- 
oning is caused by a germ, and if goods are properly packed 
(which requires exposure to 212° heat for a longer or shorter 
time after the can is hermetically sealed) the germ cannot live 
in the contents of the can. If it is ever found in canned goods, 
such goods must have been exposed to the air. The process 


through which canned goods pass prevents the existence of any - 


living microbe in the can. 

The above knowledge should be passed consecutively bythe 
packer to the jobber, to the grocer, and finally to the housewife 
and consumer. 

Economical: ‘Take for instance a can of No. 3 standard 
tomatoes, which can be bought at retail most any time at ten 
cents. The housewife could not go into the market during the 


season when tomatoes are sold on the stalls and purchase the 
same quantity of tomatoes for as little money. 

LABOR SAVERS: The ‘‘labor saving quality’ is a mighty 
factor to be used in advertising canned goods, for they do save 
time and labor greatly. For instance, when a housewife buys a 
can of tomatoes or peas, the vegetable is all ready to be heated 
and served. On the other hand, vegetables bought in the mar- 
ket must be thoroughly washed and cleaned and prepared for 
cooking. 

CONVENIENT AT ALL SEASONS: Canned goods are superior 
as a convenience at all seasons of the year. When the larder is 
stocked with canned fruits and vegetables, the housewife is 
ready for all contingencies in the culinary department. 

Possess FLAvor: The great majority of fruits and 
vegetables, after being canned, retain their original flavor, and 
in some cases canned goods really have a more delicious flavor 
than the fresh vegetables prepared by the average cook of the 
present day. 

Properly advertise all the above facts, and it will stimulate 
the use of canned goods. 

THE MORE THE PUBLIC KNOWS ABOUT CANNED GOODS, THE 
BETTER for the packer who desires to do a correct and honest 
business. To this end, advertising through all mediums should 
be unceasingly continued, so that canned goods and their merits 
shall be constantly before the masses. , 

When advertising, do so in the papers which reach the 
housewife, as for example: The Ladies’ Home Journal, The 
Ladies’ World, The Woman’s Home Companion, The Delinea- 
tor, etc. 

It is also highly important that attractive advertisements, 
importuning the universal and unlimited use of canned goods, 
should appear in cook books and street cars, as well as on sign 
boards on public thoroughfares. Advertising in rhyme is usu- 
ally effective. 


YOU LABEL HAND 


Simply because you haven’t felt the need for a 
change? Improved methods seldom appeal so strong 
as to literally force one to adopt them—it is only 
after they have been been employed that the great 
benefit ie derived. . . ... 


You may never appreciate the advantages of using a ie 
BURT LABELING MACHINE, but the fact remains that 
without it, you are the loser—when hundreds of canners 
are profiting by its use, there can’t be any question of its 


You do yourself an injustice not to investigate the 
merits of this machine, because it would prove indispen- 
sable to your plant—why not get particulars? . .. . 


MACHINE COMPANY, 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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Honest LABELING OR BRANDING OF Goops.—If goods are 
not primes or standards they should be plainly marked ‘‘Sec- 
onds,’’ or according to their particular grade. 
should be seconds as to quality—not quantity. The cans should, 
under no circumstances, be slack filled. Misbranded and slack 
filled goods cause untold injury to the packing industry. For 
instance, a consumer purchases a can of goods, which she finds 
to be misrepresented by the label or not full. She will not only 
discontinue using that brand herself, but will influence all her 
family and friends against using that particular brand or article, 
and possibly canned goods in general, thereby making an end- 
less chain of people who will condemn that particular brand of 
canned goods and possibly all brands. This does the packing 
industry great harm. 

STATE LAWS GOVERNING THE LEGAL INSPECTION OF CAN- 
NING FACTORIES would be a great factor in increasing public 
confidence in canned goods, and thereby increase consumption. 
Such inspection would look into the sanitary arrangements of 
the packing house, the physical condition of its employes, as to 
whether any infectious disease existed among them, the charac- 
ter of goods being handled and put into cans, etc. 
lic can depend upon such inspection being made, same will tend 
to restore confidence in canned goods. 

FAIRNESS ON THE PART OF THE RETAILER TO CUSTOMER. 


Let the grocer give his customer a square deal, selling only 
the goods which he can conscientiously recommend. In other 
words, let perfect candor and good faith exist between him and 
his customer. This will become a necessity when proper brand- 
ing becomes universal. 

UNIFORMED HELP.—Without a doubt, if properly adver- 
tised, uniformed help in packing houses, with most favorable 


They, however, . 


If the pub-° 


‘the can really contains goods of that grade. 


sanitary conditions, will do much in creating a demand for the 
products of the house making this a feature. 

INTRODUCE AS GENERALLY AS POSSIBLE CANNED GOODS OF 
THIS COUNTRY INTO FOREIGN MARKETS, being careful that such 
goods are advertised and distributed by a dependable represen- 
tative, and one who has the extension of American canned goods 


‘at heart. 


DEFEND ALL UNJUST ATTACKS BY THE UNITED STATES 
GOVERNMENT AND STATE OFFICIALS, by publishing the pack- 
er’s side of the case in the daily press, as well as in magazines 
and periodicals, which will reach the housewife and consumer, 
being careful that the packer’s side appears in the same papers 
that publish the original article. 

ApDopT AN EMBLEM, OFFICIAL SEAL OR TRADE MARK.— 
I would suggest that the National Canners’ Association adopt 
an emblem, official seal or trade mark, which designation shall 
appear upon all hermetically sealed goods put up by its mem- 
bers. Let each packer be assessed in proportion to the number 
of cases of goods packed, which assessment shall entitle him to 
use the above suggested emblem. Make it universally known 
through the various means of advertising and circulation, that 
all goods bearing such a seal or emblem are warranted to be 
exactly as represented by the label, that is, if the label indicates 
that a can contains standard goods, assure the consumer that 
In other words, let 
the emblem of the National Canners’ Association be the means 
of shielding the consumer from unjust treatment. 

As a means of advertising goods stamped with the National 
Canners’ Association emblem, would suggest that each packer, 
who may be entitled to use the above mentioned emblem, have 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1910 crop 


@ 


Beans, 
Beets, 
Onions, 
Peas, 
Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers, 


Correspondence 
Invited. 


Cambridge Valley Seed Gardens, 


- CAMBRIDGE, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STICKNEY Double Pineapple Grater 
SYRUPING MACHINE (With Hopper Removed.) 
$125.00 
Will handle one, two or three pound 
| py cans, and do perfect work. . . . ye 
| CONDENSED MILK 
FILLER 
Standard machine of its class, in use 
by all the largest concerns. . ” 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


round or square cans or glass jars. 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S.A. 


SPECIAL AGENT The large-tooth saws on the two upper spindles coarse grind the fruit which passes 
down to the fine saws on the two lower spindles; from there it falls into a tub placed 


SPRAGUE CANNING MACHINERY COMPANY, under the machine tc receive it. This machine is well braced and the =n 


is of the best; the gears are cut from the solid and the saws are all milled from soli 


blanks which gives a cutting edge to two sides of the tooth. The Hopper and discharge 
FOR shoots are lined with white pine. 
NEW ENGLAND STATES. THE JOHN R. MITCHELL COMPANY, 
Foot of Washington Street, BALTIMORE, MD. 


THE LATEST 


AUTOMATIC SIDE SEAM LOCKING MACHINE 


WITH SOLDERING ATTACHMENT. 


*Yhe Machine shown above is our Latest Improved Lock Seam Body Forming Machine, with Side Seam Soldering Device. This 
Machine runs free of all jams or mashes, with a capacity of 50,000 perfected bodies a day. 


Factory : 125-127 East Falls Avenue, ) BALTIMORE, 
Slaysman & Co., ottes: ast Pratt Street, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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his letter heads, invoices, business cards, etc., so marked, 
thereby attracting the attention of his correspondents and cus- 
tomers. Another way would be for the National Canners’ As- 
sociation to distribute advertising matter to its various members, 
and then let each packer see that each and every case of goods 
he sends from his packing house contain such data, concerning 
the guarantee of the National Canners’ Association as to goods 
stamped with its emblem, which advertising matter the grocer 
may in turn hand to his customers. 

To avoid illegal use and misappropriation of the National 
Canners’ Association emblem, let an inspector or inspectors, at 
a moderate salary, be appointed to visit the retail trade and un- 
ostentatiously inspect the hermetically sealed goods on the gro- 
cers’ shelves. If a packer be detected unlawfully using thg 
above emblem, either as to not being a member and infringing, 
or a member and not sustaining by his goods the quality appear- 
ing on the label, let prompt and strenuous action be taken by 
the National Canners’ Association. In the case of a packer not 
sustaining by his goods the quality designated on the label, 
would advise that he be deprived of further use of the emblem. 

THE RECENT AND NOW EXISTING AGITATION OVER THE 
HIGH PRICE OF MEATS AND THE SFEMING INJUSTICE OF THE 
‘‘MEaT TrusT,’’ should materially affect the sale and consump- 
tion of canned goods. Therefore, now is the time for the pack- 
ers, and those interested in the canning industry, to take advan- 
tage of the situation and do all they can to influence the masses 
to use canned tomatoes, corn, baked beans, etc., to a very much 
greater extent. By this means not only increasing consump- 
tion, but possibly affecting the prices of canned goods as well. 


Seaford, Del.—A recent report says Mr. H. Oehlrich of 
this place expects to move his bakery to Wilmington, and 
after the canning factory closes for the season, many of the 
employes will be given work in the bakery, making up pies, 
puddings, etc. 


‘situation derived from observations made at the National Con- 


Tri-State Packers’ Association. 


PRINCESS ANNE, MD., Feb. 24th, rgro. 
Editor THE TRADE. 
DEAR SIR:— 
I beg to present some impressions as to the tomato 


vention at Atlantic City and from information since received. 

You will remember that my last report showed that the 
holdings of tomatoes in the three States on January 2oth, were 
437,630 cases of No. 2; 1,921,210 cases of No. 3, and 438,640 
cases of No. 10 (half dozen). Upon a more careful inspection 
of the data for said report, I find that two-thirds of all the two’s 
and three’s tomatoes were held at that time by fifty-five packers 
and nearly all the No. 10, or gallons, were in fhe hands of 
thirty-six packers—and this latter statement is all the more im- 
portant when we consider that very few gallons are packed out- 
side of our territory. All the above sizes reduced to three’s 
amounted to 2,500,000 cases. 

I learned from the Secretary of the Western Packers’ 
Association that 750,000 cases would bea big estimate for the 
holdings in the West from reports lately received by him, and 
from the Secretary of the Virginia Associatian, and from other 
reliable sources, that 250,000 would be a liberal allowance for 
Virginia and other sections. 

This makes a million cases held in the country East of the 
Rocky Mountains, outside of our territory. Add this million 


to our two and a half million cases and we have three and a half 
million cases of tomato’s to supply the country’s demand during 
six of the best consuming months in the year. 

There seems to be no doubt but that 33,000,000 cases of 
tomatoes were distributed out of the packers’ hands during the 
past thirty months, an average of 1,100,000 cases per month. 
A very little figuring will show you that the three and a half 
million cases, or four million cases if you wish to be absolutely 


HULL MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 
Sure Limit Stops. Greatest Daily Capacity 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


Dont strain every 

nerve to make your goods 
of the ‘Highest Quality and 
then represent them with 
cheap, printed labels. 
Let us know when you will place 


your order and we will co- 
- operate with you inmaking them 
not only artistic but a great 
factor in selling your goods 

at better prices. 


ies 
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safe, will not be sufficient for all requirements before the next 
season. This, of course, is based upon conditions existing a 
month ago; but, while a month of the consuming period has 
elapsed you should remember that the quantity of goods on hand 
has been correspondingly reduced. 

In view of the foregoing you naturally ask, why then are 
No. 3 tomatoes selling slowly at 65c.? I answer, because you 
do not ASK more. You do not take advantage of your oppor- 
tunity. 

We can not blame the buyers. Don’t you buy cans as 
cheaply as you can? Why should not the buyers buy your 
canned tomatoes as cheaply as they can, and at a price at which 
you are willing to sell? Did you ever know a man to offer you 
more than you asked? 

If the buyers reap the fruits of thorough organization and 
make a profit on what they sell, why do not we follow their 
example and ask a living profit on our goods? 

It seems to me the whole situation is up to the packers to 
take advantage of or not as they may choose. 

If there ever was a time when we should get a reasonable 
profit for the goods now remaining in our hands, it certainly 
seems to be immediately before us, if we only will avail our- 
selves of the opportunity. The country is prosperous, besides 
the natural increase of population there were nearly a million 
immigrants added in 1909; all food stuffs, except canned toma- 
toes, are high; the buyers generally are but poorly stocked, and 
we are holding the great bulk of all the tomatoes in existence. 
This condition has been forced upon us by the determination 
of the buyers for the past two years to let the packers carry the 
goods. I think this had to come sooner or later; but. as it has 
come, let us accept the situation, assume the responsibility, ask 
a living profit for our goods and hold them until we get it. 

The statistical situation as herein set forth, which I believe 
to be true, and conditions generally throughout the country, 


certainly justify such a course; and, if packers will adopt it and 
live up to it for even one month longer, I believe they will real- 
ize a fair profit on their goods instead of sustaining a loss by 
selling at present prices. 

I am informed that the leading jobbers are not averse to 
paying better prices for tomatoes provided their competitors do 
not buy for less money, therefore, let us make a higher price 
and stand by it. I fully agree with the statement of one of the 
largest and oldest tomato packers in the country made to me 
lately that ‘‘we will sell as many tomatoes at 75c. as at 65¢c. if 
we will only ask it.’’ 

Please remember that our next meeting will be held 
March 17, at Wilmington, Del. 

‘Yours very truly, 
C. M. DASHIELL, Secretary. 


Factory Cleanliness. 


THE TRADE is in receipt of a catalog from H. B. Fuller, 
St. Paul, Minn., manufacturer of dry and wet paste for canners, 
wall cleaners and other special preparations, designed for the 
especial use of saving money without the loss of quality. 
Mr. Fuller has been making paste for a long time, and he ad- 
vises us that his facilities and experience enable him to give the 
packer the kind of paste he wants. 
- His preparations for cleaning factory walls and producing 
a sanitary condition throughout will prove of interest to every 
canner in the country. 


Trafalgar, Ind—The canning factory of W. E. Hamilton 
was burned recently, with a loss of $18,000 one-half of which 
was covered by insurance. On account of the time (shortly 
after midnight) and the smallness of the town, it was not 
possible to even make an attempt to save the building. 
Enough men to form a bucket brigade could not be found. 


DON’T YOU KNOW that you can roll the empty cans 
to your filler, thus saving the expense of truck- 
ing? 

DON’T YOU KNOW that one boy in the can loft will 


place the empty cans on a runway for one line 
of machinery ? 


DON’T YOU KNOW that it will be impossible to get 
a can to your filler bottom end up if you use our 
machine. 


ONE PACKER HAS 
ORDERED FOR THREE 
SUCCESSIVE YEARS 
until he now bas 15 Blakes- 
lee Simplicity Can Righting 
Machines in use. Others 
are ordering accordingly. 
Better get in line this sea- 
son. For further informa- 
tion address Morral Bros., 
Morral, O.,. the Huntley 


Creek, N. Y., or the manu- 
facturers. 


BURDEN BLAKESLEE, 


CAZENOVIA, N. Y. 


Manufacturing Co., Silver - 


Tue METALLIC DECORATING CO. 


GOLD AND SILVER 


LACQUERING OF PLATE 
FOR 


Open Top and Sanitary Cans 


TIN PLATE DECORATING 
IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R. R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK | 
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STEVENSON & (O'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


Pat. Nov. 19th, 1901, 
Pat. June 30th, 1905. 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 

The perfect forming of the bodies by this machine oun mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


The Harris Patent Power 
Hoisting and Carrying Machine 


Baltimore, Md., Dec. 20, 1909. 


The C. S. Harris Co., 
Rome, N. Y. 

Gentlemen:- 

Replying to yours of ae 

recent date as to whether or not 

our Harris Hoist and Conveyor 

has been satisfactory, will state 

that it has. We have used it for 

several years. It is a machine 

that shows practically no wear 

and will last a life time, 

and it is in every way 

eminently satisfactory, 

for the requirements of 

a canning house. You 

will probably note that 

we have never been 

obliged to call upon 

you to replace any worn 

out or broken parts. 

Yours truly, 
D. E. Foote & Co., 


Sole Owners and 
Manufacturers 


Inc, 
Geo. T. Phillips, ; 
Pres 


IN WRITING ADVERTISERS, KIND!.Y MENTION THE TRADE. 


} 
a 
MD. 
\ 
React 
‘hi 


30 


THE TRADE. 


What the Waves Said at Atlantic City. 


By H. M. Kronau. 


As I stood meditating and gazing into the sea, 

The tumbling waves seemed to say to me: 

Tis just four years since the Canners were here, 
That everything’s so quiet, to me seems queer, 

And the old familiar faces I knew so well. 

Friend, what’s happened? If you know, do tell! 
Dear wave you’re wrong, ’tis too cold you can’t see, 
Take a roll down the beach and I’ll show them to thee. 
Every story has a beginning aad will start at the top. 
There’s your old friends R. P. and Tom Scott. 
Come, hurry up, or else you will miss him, 

Why, everyone knows him, that’s Dr. Bissing. 
Come now, look pretty, and dry up your tears, 
Salute our new president, Mr. Lon. Sears, 

From old Wisconsin—the land of the Prairie— 

Bid adieu to our Ex. —— Charlie Crary. 

From York State, home of our Vice President Elect, 
Come brothers Olney and Bailey with heads erect, 
Of course, you understand of all I can’t speak, 

But; I’ll casually say Huntley of Silver Creek, 
Phelps—American Can—and his whole staff, 

Jolly good fellows, hear how they laugh. 


Hist! Whisper! There’s Suydam, you know him quite well, 


Don’t you see! Behin< Billy Roach and Tom Cranwell, 
Who are the Beau Brummels—one a Royal Nobb. 
*Tis Captain Sanitary Day and Commodore Cobb, 
There’s Lusk and Manny Miller, 

And Ayars, with his filler. 

Ah! Ha! There’s the Press in all its glory, 
(Judge, Deming, Shaw) hunting for a story. 

Look in that quiet nook alone on a bench, 

The man from Chicago—Dan’!. Trench. 

Who’s that? Ask you, and what’s his name? 

Gee, don’t know Van Camp of Pork and Beans fame. 
To name all the brokers, couldn’t do you that favor, 
’Tis entirely too Frost-y, but I see Paul Paver. 


Who’s the tall fellow, don’t know him? Lord save us, 
He is a friend of the family, Tin Plate Davis, 

And from Ohio, there’s the brothers Morral, 

With our noble Secretary, Frank Gorrell. 

Who’s the two Kids? Oh pshaw! They, you should know, 
Why Schuyler and McReynolds from Kokomo, 
Yes, but there’s two Wiley’s! Sure! 

One is a Canner, the other deals in things pure. 
Bow low, there’s Slessman and Hohenadel so stout, 
Been filling up on Fremont Kraut. 

Hoorah ! for the artistic, the noble Label men, 
With knives in their hand instead of a pen, 

On murder bent, did I hear you say? 

Nay! Nay! Tocut prices if chance they may, 
Slow up friend wave, you’ve too much speed, 

Or you’ll miss the fellows who handle the seed. 
Ah! Hear the ladies cry, don’t they look nice, 
Well, I declare! there’s Leonard and Rice, 

And to show that you’re wrong, why here’s myself. 
By all the Gods! Langbridge and Guelf, 

So chilly am I, that I can hardly talk, 

And then we're at the end of the Board Walk. 
Friend wave, goodbye! you’ve mistaken I say, 
Take another splash and roll on your way. 

Be a good little wave and take a tip from me, 

Get in with the Bunch and Roll on to Milwaukee. 


Notice of Removal. 


We are in receipt of a notice from H. H. Taylor & Son, 
Baltimore, the well-known canned goods brokers, advising that 
they have removed to more commodious quarters in the Reed 
Building, 11 and 13 South Gay street, near Baltimore street. 

They extend a cordial invitation to their friends to visit 
them in their new offices at the first opportunity, and believe 
that the location will be found more accessible than any they 
have occupied since the Great Fire of 1904. 

With improved facilities for business, they expect to in- 
crease same, and hope to merit an increased patronage. 


IF ITS WORTH THE 


new equipment 


t’s mentioned in ‘““THE TRADE.”’ And if it’s advertised in ‘‘THE TRADE” it’s worth 
a canner’s hard earned cash. Every inch of advertising in this paper is paid for in 
real money and the reader can be assured that no concern will, or can afford to, spend 
money for space in which to offer an inferior article. Each advertiser believes 
implicitly in his goods, or his machine or offering, as the case may be. He is of the 
opinion that if the canners knew as much about his offering as does the manufacturer, 
that each and every one of them would place an order. No article can be advertised 
for any length of time, unless it have real merit. Remember that when buying 


CANNER’S HARD EARNED CASH 


‘IF USED IN CANNING FACTORY, | HAVE | IT 


IF YOU ARE LOOKING FOR BARGAINS IN 
MACHINERY LITTLE USED--1 HAVE THEM 


Sinclair-Scott Colossus Pea Separators 
Hawkins Cappers 

Merrill & Soule Upright Cookers 
Model M Cutters 

Morral Cutters 

Niagara, Baker and Zastrow Kettles 
Cyclone Pulp Machines 

Monitor Bean and Apple Filler 
Bucklin Pea Filler 

King Tomato Fillers. etc. 
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Wanted and For Sale. 


This:is a page thatmust be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 


you will be a dozen times in the year. 


‘ 


If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application, ’ 


FOR SALE. 


Second-hand'Knapp Labelers rebuilt to latest madél. with new lap 
pasting device.¢specially adapted to label dented cans. 

These Mathines havé all the new improvements, and we guarantee 
them to work 93 well as 

We wilt allow the full at amount paid towards new Knapp Labelers any 
time withig one year from date of purchase. 

These dévices are new, and not contained in second-haj 
Machines offered for sale outside of our house. We have no a 

is THE FRED. H. KNAPP COMPANY, 

_ WESTMINSTER, MD. 


Knapp 


A BARGAIN FOR THE RIGHT MAN. 


We want a man who has some money to put in with us, and who will 
come here and take’ charge of the canning plant, and runit. Will 
give rent free until Jattuary ist, 1911, to the first man who means business. 


Everything is we are just shy on experience. No use to write 
unle business. Address, BATo® ROUGE CANNING Co., 
912 Baton Rouge, La. 
bs CORN MACHINERY WANTED. 


WanrtED.—Two Cuykendall Corn Mixérs and Cooker- 
Feeders. One combined Ulery-Merrill-Soule Corn Silker. 
3111m Address ‘‘D. C.’’, care of THe TRADE. 


FOR SALE. 


Seed Peas, soo bushels or less, hand- ~picked Admirals, 
Wisconsin grown, at a low price for immediate shipment. 


Address, 
HOWARD, care THE TRADE. 


For Sale! Preventive Rusty Cans. 


Here you are! Four years experimental work and put into practical 
use—an inexpensive preventive from canned guods rusting. Mail me 
check or draft for $5, and let me advise you how to prevent canned goods 
from rusting. Why scour and pay rebates for rusty cans when, for such a 
nominal sum, you can greatly eliminate this trouble. Entirely practical 
for every canner, large or small; no additional machinery required. ~ 

2251m. M. A. HYSON, BRIDGETON, PENNA. 


PEA BLANCHERS FOR SALE. 


Two Plummer Pea Blanchers, with variable speed pulleys, 
for sale; all in perfect working condition. 
. Address, WINTERS & PROPHET, 


2281m Mt. Morris, N. Y. 


FOR SALE OR RENT. 


Canning Factory, located at Downes, Md., on the Mary- ; 


land, Delaware & Virginia Railroad. Good location for raw 
material. Address, 
2263m Lock Box No. 8, Ridgeley, Md. 


PEA MACHINERY FOR SALE. | 


For SALE—Oue Colossus Pea Separator: (six sieve) and 
one Monitor Pea Cleaner. Both practically new. 
241m Address, ‘‘BRADFORD,”’ care THE TRADE, 


WE HAVE FOR SALE 


Canning house machinery of all kinds and makes. 
ning houses complete in Delaware, Maryland, Virginia and New 
Jersey. Farms with canning houses on them. It will pay you 
to let us have your inquiries. 

COURTLAND MACHINE CO., 


241m 308 Courtland St., Baltimore, Md. 


Can-. 


| 


TOMATO SEED FOR SALE. 


lbs. {more.or less) Stone ‘Tomato Seed’ for sale. This 
seed is Maryland grown and is very prolific. Price, $1.50 per Ib. 
for the-whole lot. Sample.on request. 

2111m. Address ‘‘W. L. K.,’’ care THE TRADE. 


ery 


MACHINE FOR SALE. 


For poctaaint Peach Peeling Machine. ‘Have prac- 
tically not if account of-no peaches in Baltimore. 
Write for price. 

WM. GREC¢HT CO., 1330 8. Sharp St., Baltimore, Ma. 

2141m. 


,PUMPRIN SEED 


WANTED—5,000 pounds pumpkin seed. Subinit sample, 
with price, “and state quantity on hand. 


OWENSBORO SEED CO., OwEwsnoxo, Ky. 
2101Mm. as &% 


HAWKINS CAPPER FOR SALE. 


For SALE—One Hawkins Continuous Capper, in first-class 
condition. Has been used but one season. Will sell cheap. 
For further particulars apply to 


2181m. CHANDLER-BALLARD CO., Exmore, VA. 


SWEET PULP FOR SALE. 
One or two carloads of sweet pulp for sale, packed in five 
gallon cans. No benzoate of soda used. This pulp is sweet. 


Iwill sell it at a bargain. 


2181m. Address “STOCK, care THE TRADE. 


PEA SEED FOR SALE. -: 


For Sale.—150 bushels of Alaska Pea: Seed, Michigan 
grown, at $2.50 per bushel, Chicago. Samples on request. 
2181m Address MICHIGAN, care THE TRADE. 


CORN AND PEA MACHINERY. 


: 
Wanted to trade, good city property, for Corn and Pea 
Machinery. Give full particulars and address ... 


HOOD CANNING WORKS, Portland, Ind 


. 
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Factory 
We sell it 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 
‘“‘Lockwood”’ 
Gas Machines, 
Tools, Etc., Etc. 


Special Eastern Agents for 
The “Sprague” 
Line of Canning Machinery 
“‘Hawkins’’ Continuous Capper, 
**Colbert’s Rotary’’ Tomato 
Filler, Model “M’’ Corn 
Cutters, Corn Cookers 
Silkers and all 
Machines for 


Canning Purposes 


LEWIS CAN CRIMPER 


for the Asking 


Capacity about 20,000 


It has four rollers, by which you can get any kind of crimt 
desired. Adjustable for No. 1, No. 2, No. 3 and Gallons. 
PRICE, $60.00. : 


WE ALSO HAVE FOR SALE 


One (1) Stewart Double Seamer for No. 2 Sanitary Cans, and one (1) 
Stewart Lineing Machine for No. 2 and galions. Also, 


large lot of CAN DIES; all sizes. Make an offer. 


Ee. J. LEWIS, - - MIDDLEPORT, NW. Y. 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. 1, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores — Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
‘Merchandise. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 
PHILADELPHIA 


COMPLETE RESPONSIBILITY 
Capital and Surplus Over $1,000,000 


AMPLE CAPACITY 
Ten Million Cubic Feet 
DIRECT TRACK CONNECTIONS _ All Warehouses Have Railroad Siding 
IN THE HEART OF THE JOBBING DISTRICT 


Warehouses in close proximity to Steamship Piers 


ADVANCES MADE 
LOW INSURANCE RATES 


STORAGE DISTRIBUTING 


HIGH GRADE SERVICE 
MODERATE CHARGES 


SHIPPING LABELING 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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CANNERS READY REMINDER 


OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF Corn Cutters. Pea Blanching Baskets. 


RELIABLE HOUSES THAT SELL THEM. 


Max Ams * Machine Co., 
J. S. Hull Mfg. 
Sprague Cen'g. Mchy 
American & — Baltimore. 


app ple Fillers 8. 
See String Bean Fillers. 


Automatic Canmaking Machinery. 
See “Can Making Machinery.” 


Automobiles. 
Sinclair Scott Co., Baltimore. 


Books for Canners. 
“A Complete Course in Canning’ and others, 
The ‘Irade. 


Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 


Boxes and Box Shooks. 
Canton Box Co., Baltimore. 
. Dreyer & Co., Baltimore. 


Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Brokers. 
me & Morgan, Aberdeen, Md. 
Db. Blakemore & Co., New Orleans, La. 
Jessap & Roberts, Philadelphia. 
. E. Robinson & Co., Belair, Md. 


Brushes. 
Laitner Brush Co., Detroit, Mich. 
Cans. 
American Can Co., New York, Baltimore, Chicago, 
San Francisco 
Boyle Can Co., Baltimore. 
Continental Can Co., Ryencune, Chicago, Baltimore. 
Sanitary Can Co., Fair ye A 
Southern Can Co., Balt eM 
Wheeling Can Co. .» Wheeling, W. Va. 
Walter J. Phelps, 
Virginia Can Co., Buchanan, Va. 
United States Can Co., Cincinnati, oO. 


Can Making Machinery. 
Crimpers, Seamers, etc.) 
Ayers achine Co., Salem, N. J. 
W. Bliss Co., Brook | 
| Ams Machine Co. Vernon, N. Y. 
John RK. Mitchell Co., "baltimore. 
Slaysman & Co., Bal timore. 
Stevenson & Co., Baltimore. 
A. Steward, Rutland, Vt. 
Jones Machine Co., Baltimore. 


Canners’ Supplies. 
Ayars Machine Co., 
Geo. E. Lockwood 
Sinclair Scott Co., Baltimore. 

Sprague Canning "Machinery ‘Co., Chicago. 
Henry R. Stickney, Portland. 
A. K. Robins & Co., Baltimore, Md. 


Can Marking Ink 
A. k. Macneal, Baltimore. 


Can Righting Machin 
Burden & Blakeslee, Casenevia, 
Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 
Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
Ams Machine "Co., Mt. Vernon, N. Y. 
& J. A. Steward, Rutland, Vt. 
Prise Cannin Machinery Co. Chicago. 
Cottingham altimore. 
. Renneburg & Sons, Baltimore. 
z kK. Robins & Co., Baltimore, Md. 
Cap Placing Machines. 
k. M. Lang Co., Portland, Me. 
Capping Steels. 
Geo. Lockwood Co., Philadelphia. 
Machine Co., Mt. Vernon, N. Y. 
Renneburg & Sons, Baltimore. 
Sineleir Scott Co., Baltimore, 
Slaysman & Co., “Baltimore. 
Sprague Canning Machinery Co., Chicago. 
& Co., Baltimore. 
R. Stickney, Portland. 
W, Zastrow, Baltimore. 
Jones Machine Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Catsup Machines, 
H. Cottingham, Baltimore. 
Ss. Howes Co., Silver 
Sinclair Scott Co., Baitim 
Sprague Canning ‘tachinery Chicago. 
Consulting Expert 
W. L. Hinchman, Haddonse, N. J. 
Chloride of Calciu 
Sprague Canning Machinery Co., Chicago. 
(luteh Palleys, etc 
Sinclair Scott Co., Baltimore. 
(Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal. 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. 
Southern Can Co. Baltimore. 
Condensed Milk Fillers. 
Henry R Stickney, Portland, Me. 
Continuous Line. 
Sprague Canning Machinery Co, Chicago. 
Conveying and Elevating Machinery. 
Bethlehem Foundry & Mach. Co. 
Bethlehem, Pa. 


S. Harris Co., Rome 
Canning Co., Chicago. 
Coppers, Soldering. 
See Canners’ Supplies. 
Copper Jacketed Kettles. 
See “Kettles, Process.” 
Corn Cookers and Fillers 
Avyars Machine Co., Salem, N. J. 
Cottingham. Baltimore. 
gue Canning chinery 
A. K. Robins & Co., Baltimore, Md. 


Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago. 
Corn Huskers. 
Huntley Manufacturing Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicago. 
Corn Mixers. 
Sprague Canning Machinery Co., Chicago. 
Corn Silkers. 
—— Scott Co., Baltimore. 
rague Canning “Machinery < Co., Chicago. 
SP rral Bros., Morral, O. 
Cranes, 
Burt Machine Co., Baltimore. 
Siuclair Scott Co., Baltimore. 
Sprague Canning "Machinery Co., Chicago. 
W. Zastrow, Baltimor 
H. Cottingham, 
A. K. Robins & Co., Baltimore, Md. 
Crates, Iron Process. 
Morral Bros., Morral, O. 
Sons, Baltimore. chs 
rague Cannin achinery Co. cago. 
Geo. W. Baltimore. 
A. K. Robins & Co., Baltimore. 
Decorated Tin 
Metallic Beserating Co., New York. 
Dies, Presses and Tools. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
W. Bliss Co. Brooklyn, 
Jno. R. Mitch hell Co., Baltimore. 
Slaysman & Co., Baltimore. 
& Co., Baltimore. 
A. Steward, Rutland, Vt. 
Machine Co., Baltimore. 
Engines, Boilers, Fittings, ete. 
E. Rennebur Sons, Baltimore. 
Slaysman & Baltimore. 
Jones Baltimore. 
Factory Tracks. 
See ‘‘Canners’ Supplies.’’ 
Filling Machines. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, B Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery 
Ss. Howes Co., Silver Creek, N x 
Huntley Mfg. Co., Silver Creek 
Heury St ckney, Portland, 
A. K. Robins & Co., Dultionete Md. 
Fire Pots. 
E. W. Bliss Co., Brooklyn, N. Y. 
Ayars Machine Co., Salem, N. J. 
e Hull Mfg. Co., Baltimore. 
E. es & Sons, 
H. R. Stickney, Portlan d, 
M. Kemp fg. Co., Baitinore. 
Gas and Gasoline Engines. 
Slaysman & Co., Baltimore. 
Jones Machine Co., Baltimore. 
Gasoline. 
Standard Oil Co., Nearest Tank Station. 
Machines. 
. M. Kemp Mfg. Co., Baltimore. 
z kK. Robins & Co., Baltimore, Md. 
Grates, Furnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines. 
See “Conveying and Elevating Machinery." 
Insurance. 
Canners’ Exchange, Chicago. 
Jacket Kettles, Steam. 
See “Copper Jacketed Kettles.”’ 
Kerosene Oil Systems. 
J. 8S. Hull Mfg Co., Baltimore. 
Kettles, Process. 
Geo. E. Lock wood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 
Labels. 
Simpson & Doeller Co., Baltimor 
U. Printing Co. Cincinnati ond Brooklyn. 
American Label Mfg. Co., Baltimore. 
R. J. Kittreage & Co., Chicago. 
Stecher Lithogr raphic Co., Roe hester, N. Y. 
Labeling Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knap) Co., Md. 
Morral Bros., Morral 
A. K. Robins & Co., ‘suittmore. 
Lacquer. 
Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, Baltimore. 
Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 
Metals, Perforated. 
See “Seives and Screens.” 
Mixers, Corn, Mincemeat, etc. 
H. Cottin ham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Oyster Cars. 
Edwd. Renneburg & Son, 
Geo. W. Zastrow, Baltimor 
Oyster Measurers. 
mews, Renneburg & Son, Baltimore. 
. W. Zastrow, Baltimore. 
Steam Boxes. 
Edwd. Renneburg & Son, Baltimore. 
Spra ue Canning Machinery Co., Chicago. 
. Zastrow, Baltimore. 
Tracking. 
Bethlehem Foundry & Machine Co, 
South Pa. 
Canning Machinery Co., Chicago. 
S. Harris Co., Rome, N. Y. 
Asbestos. 
See Canners” Supplies. 
Pails, Tubs, Bowls and Pans. 
See Canners’ Supplies. - 
Paring Knives. 
See Canners’ Supp 
Paring Machines, A ple, ete. 
Scott Co., Baltimore. 


Burt Machine Co., Baltimore. 

Fred H. Knapp Westminster, Md. 
Patent Attorn 

Edwd. 8. Duvall, “Ir, Washington, D. C. 
Pay Checks. 

See Canners’ Supplies. 


See Canners’ Supplies. 
Pea Blanchers. 
Huntley Mfg. Co., Silver Creek. N. Y. 
Pea Cleaners. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, 
Pea Fillers. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canniug Machinery Co., Chicagu. 
Pea Separators or Graders. 
8. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, nu. ¥. 
Kdwd. Renueburg «& Son, Baltimore. 
Sinclair Scott Co., Baltimore. 
Pig Lead and Tin 
Kk. M. Lang Co., Portland, Me. 
Presses, Dies, etc. 
See “Dies, Présses and Tools.” 
Pineapple Machinery. 
Kk. J. Lewis, Middleport, N. Y. 
The John K. Mitchell Co., 
Sinclair Scott Co., Baltimore 
Stevenson & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 
Process Kettles. 
See Kettles, process. 
Pulp Machines, 
8. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co. “ Baltimore. 
Pumps and Welldigging Machinery 
Jones Machine Co., Baltimore. 
Retorts. 
See Kettles, process. 
Revolving Screens. 
See “‘Seives and Screens.”’ 
Salt. 
viamond Crystal Salt Co., St. Clair, Mich. 
Worcester Sait Co, New York City. 
Cans, 
merican Can Co., New York-Baltimore- U 
Sanitary Can Co. Fairport, N. Y 
-Bridgeton. 
A. Steward, Rutland, Vt. 
Sanitary Can Making Machinery. 
~ Ams Machine Co., Mt. Vernon, N. Y. 
& J. A. Steward, Rutland, Vt. 


Tin, 
Ammidon & Co., Baltimore. 
Seeds. 
Leonard Seed Co., Chicago, Ill. 
J. Bolgiano & Son, Baltimore. 
Jerome B. Rice Seed Co., Cambridge, N. Y. 
Everett B, Clark Seed Co., Milford, Conn. 
Stokes Seed Store, Philadelphia. 
Sieves and Screens, 
8S. Howes Co., Silver Creek, N. x. 
Huntley Mfg Co., Silver Creek, ae 
Sinclair Scott Co., Baltimore 
Sprague Canning "Machinery. ‘Co., Chicago. 
Secalders, Tomato, etc. 
Ayars Machine Co., paren, N. J. 
Morral Bros., Morral, 
Edwd. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago 
Cuicago Canuer’s Supply Co., Chicago, ft 


Co., Portlan 

Geo. E. Lockwood Co., 

Solder Applied Caps and Machines. 
E. W. Bliss Co., Brooklyn, N. Y. 

Hemmed Caps. 

merican Can Co., New York, 

Continental Can Co., Syracuse, Chicago. 
Virginia Can Co., Bue hanan, Va. 
K. .M. Lang Co., Portland, Me. 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 
Soldering Furnaces. 

prague Cannin achinery Co., 

Sorting Machi Tomato 
Huntley Mfg. Co., Silver Creek, 
Chicago Canner’s ‘Supply Co., Chicago. 

Steam Coils. 

See ‘Kettles, Process.”’ 
Stencils. 
See Canners’ Supplies. 
e 
enna arehousing & S. D. 

String Bean Machinery. 

S. Howes Co., Silver Creek 


Huntley Mfg. Co. Silver. Creel N. Y. 
Machines, 


See ‘Filling Machines.”’ 
Tanks, Iron, 
pee process. 
Checks. 


See Cannete’ Supplies. 
Tin Pla 


Metallic  Latnogee Co., New York. 
Tomato Filling Machines. 

See “Filling Machines.’’ 
To Buy or Sell Machinery, etc. 

A “For Sale” ad in The Fee Baltimore. 
Topping and Wiping Machine 

Ayars Machine Co. x 

Sinclair Scott Co., ‘Baltimo 

Cannin Machinery. Co., Chicago. 

Jones Machine Co., Baltimore. 
Tracks. 

See ((Canners’ Supplies.” 
Warehousemen, 

Penna. Warehousing & S. D. Co., Philaieipnia. 
Washing Machines, Tomate. 

Huntley Mfg Co., Silver Creek, ae 

Chicago Canners’ Supply Co., Chicage. 
Wipers, Can. 

Morral Bros., Morral, O. 

Sprague Cannin Machinery Co., Chicsee. 

Ayars Machine Co., Salem, N. s. 

Jones Machine Co., * Baltimore. 
Wire Baskets. 

See Canners’ Supplies. 
Wire Cloth, Canners. 

See Pea Separators and Graders. 
Wrapping nes. 

See ‘Labeling Machines.” 


» 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will-be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WantTEp—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave.. 
New York. 


HELP WANTED—Foreman or Processor (one with ability as Salesman 
— by one of the well-established Illinois vegetable canners. Must 
e competent, a good manager of help, and expert with machinery. Give 
fullest information in first answer, salary expected, etc. 
Address “ILLINOIS” care The Trade. 


SITUATIONS WANTED. 


WANTED.—Position by a thoroughly experienced cannery superin- 
tendent, who can pack the finest lines of fruit and vegetables, oysters, 
shrimp, clams, etc. Best of references. Address ‘‘Dixie’’, care THE 
TRADE. 


PosITION WANTED—Who wants a man with 25 years experience in 
packing all kinds of goods as manager for their factory? Can pack goods 
so as to show a profit. Can travel winters,as have a large acquaintance 
with the jobbing trade. Address “H, C.,’’ care THE TRADE. 


WANTED—Position as Warehouseman or Shipping Clerk. Ten years 
experience with a large New York State packer; can handle any foreign 
help. Also reduce your costs. Address ‘‘Canned Goods’”’ care THE TRADE. 


PostTIoN WANTED—By a thorough, practical manufacturer of all 
kinds of delicacies, including preserves, preserve stock, jams, jellies and 
jelly juices, fruit butter, crushed fruits, fountain syrups, mince meats, 
pickles, sauces, relishes, mustard, catsup, kraut, bottled and canned 
cider, cider vinegar and all kinds of canned fruit and vegetables, including 
asparagus, green chili peppers, pork and beans, soups. etc. etc. 

Am familiar with the latest methods of spraying and orchard heatin 

‘for the protection of fruit against spring freezes. Samples submitted rom | 
satisfactory references given. Correspondence solicited. 


Address C. A. SHINKLE, Canon City, Colo. 


PosITION WANTED—Position as processor and manager of canning 
factory. Have had 20 years’ experience in packing fruits and vegetables 
so that they keep their natural flavor and color. Can handle all kinds of 
machinery. Pack different lines to keep the factory running the year 
*round. Will guarantee the pack to be satisfactory, and can furnish the 
best of reference as to my ability. Address ‘‘R. M. P.’’ 697 Hopkins St., 

Buffalo, N. Y. 


PosITION WANTED—By an experienced and competent man, situation 
as manager or superintendent of canning factory. Can pack first-class 
goods, handle help and solicit acreage. Best references. Address ‘'H.R.P.”’ 
care THE TRADE. 


PosITION WANTED—As Processor or Manager of canning plant, by 
party having fifteen years’ experience in the business and good references. 
Will be glad to hear from any one wishing a reliable man. Address 
H. M. CARTY, Madisonville, Ky. 


PosITIiOoN WANTED—By reliable party who has served nine years under 
experienced catsup and jelly makers, putting up the following goods: 
Catsup, jellies, jams, butters, fancy fruits in glass and wet mince meat. 
References and any further information will be cheerfully furnished upon 
application. 

Address ‘‘COLLINS,”’ care THE TRADE. 


PosITION WANTED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cams. Four years experience with these cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and competent man. Address ‘‘SANITARY,”’’ care THE TRADE. 


PosITIon WANTED— By a manager and superintendent processor, 
having had 20 years experience canning and preserving pineapples and all 
kinds-of fruits and vegetables. Thoroughly nnderstands the preserving of 
jams, jellies, catsup, chili sauce, mincemeat, mustard, crushed fruits and a 
full line of soda-fountain specialties. Expert in putting up plants for 


canning and preserving pineapples as well as all kinds of canned goods, 
Address ‘‘PINEAPPLE,”’ care of THE TRADE‘ 


Get the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
JELLIES AND CONDIMENTS. 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 
methods. And will teach the method of getting away 


from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 


Baltimore Theatres 
WEEK OF MARCH 14th, 1910. 


FORD’S. 
THE AMERICAN IDEA. 


AUDITORIUM. 
JOHN MASON. 


MARYLAND. 
Matinee Daily. 


KEITH STAR ATTRACTIONS. 


HOLLIDAY STREET. 
Matinee Daily. 
“THE PROMOTERS.” 


GAYETY. 
Matinee Daily. 
FRED IRWIN’S GIBSON GIRLS. 


° 
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BALTIMORE CANNED GOODS MARKET ices 
s T. J. MEEHAN & CO., Brokers, Baltimore. Cash Regular 
No. 2 Harford County Standard 80 
REPORTED BY BROKERS. 2 
0. 2 oepeg 
UNLABELED GOODS ABOUT 2%c. LESS. 85 
QUOTED F. O. B. BALTIMORE. 75 
APPLES No.2 ‘* Fancy 85 
HERRING ROE 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. 80 
. Regular. 
ASPARAGUS. MIXED VEGETABLES FOR SOUP. 
H. H. TAYLOR & SONS, Brokers, Baltimore, Md. 72% 
No. 2% Sq. Medium 250 2 65 
No. 2% Sq. Small #6 seetoocensccessncepesscsccscccsessees 225 240 OKRA AND TOMATOES 
No. Sq. Extra Tips“! 265 2 80 67% 
BEANS. OYSTERS. 
T.G. CRANWELL & CO., Brokers, Baltimore. ; 
BAKED E. C. SHRINER & Co., Brokers, Baltimore. 
(Plain Goods 2c. Less on 2s and 3s, Ic. on Is.) cited 57% 60 
STRING BEANS. 2 40 2 60 
52% 35 PEARS. 
om T. G.CRANWELL & CO., Brokers, Baltimore. 
I 15 I 20 60 
LIMA BEANS. PEACHES. 
BEETS. ‘* 3 Selected I 60 
“diddad I 00 
E.C. SHRINER & CO., Brokers, Baltimore, Md. 3 75 
Preserved I 00 H. H. TAYLOR & SON, Brokers, Baltimore. 
No, 10 d 3 75 “9 Barl 
Blueberries, Standard 95 Extra Standard Early Junes... 8 
No. 2 “ “ Peesesved 80 
No. 2 Preserved 95 100 
No. 2 “ I 10 I 20 rINEAPPLE. 
3 50 T. MEEHAN & Co., Brokers, Baltimore. 
No, 2 Seconds in Water 70 
No, 2 Seconds, diss 65 I oo I 10 
No. 2 85 ‘* 2 Extra Standard, Whole Circles, I 25 30 
2 Standards in Water, 75 80 2 Selected, Whole Circles, Heavy SYTUp. I 40 150 
. I 30 I 50 ‘* 2 Fancy Extra Selected, Preserved, 160 ¢70 
No, 2 ‘* 2 Fancy Extra Selected, Preserved, Grated......... ......... 1 60 I Je 


THE TRADE. 


36 
BALTIMORE CANNED GOODS 
PINEAPPLE—Continued. 
‘ Cash Regular 
No. 1 Standard Grated, Good Syrup, E. & C...... Se mee 80 
“ 2 Pie Grated, Solid Packed, 
** 3 Pie Grated, Solid Packed, —In Syrup.......... sees I 00 
Gallon Pie Grated, Solid Packed, —In Syrup ......... ce. 3 25 
PUMPKIN 
SWEET POTATOES. 
No. 3 Standards, 75 
No. 3 re ove 7° 
No. Io - 2 25 
No. 3 Standard 60 
85 
60 
60 
75 
2 60 
1 85 200 


CHICAGO MARKET 0. cHicaco.) 


(Reported by Special Correspondent.) 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. 


CANNED VEGETABLES. 


ASPARAGUS—California White Mammoth No. 2%...... 
“ White, Large No. 2%...... “a 
“ “White, Small 
“ “ Round No.t 
“ Green, Square No.1 ......  ...... 
“ Round No. 1 ...... 
BEANS—String, Refugee Size, Whole I 65 
“ I 35 
Beans String, Common Standard 60 
“ ss 275 
Limas Graded Green I 15 
Red Kidney Improved __ 75 
sig Standard 65 
BEETS—Pancy Small, Whole I 55 
CORN—Country Gentleman No. 80 
“Crosby & 72% 80 
- Maine Fancy I 05 I Io 
HOMINY—Fancy Inside 65 7° 
PEAS—Alaska 65 
95 
‘* _ Petit Pois No. I 55 


CANNED VEGETABLES—Continued. 


SUCCOTASH—Green Beans and Corn No. 2. ...........c0se008 
Dry Beans and Green Corn No. 2.............. 

SWEET POTATOES—Jersey 


Fancy 

Extra Standard 

Standard 


BLACKBERRIES—Standard 
BLUEBERRIES—Standard 
CHERRIES—Red Standard 
White Stand. 
oe Red Pitted Sour 
GOOSEBERRIES—Standard No. 2 
No. Io 
PEACHES—Michigan, Unpeeled = 2% 
Peeled 
sh Ki Peeled in Water No. 2%............ 
“ Standard No. 2%............ 
PEARS— a Peeled Water No. 2%............ 
PINEAPPLE—Bahama Sliced Extra 
Grated 
Sliced Extra Std. No. 2 ......... 
Standard No. 2%........ 
Standard No. 2 .......... 
Be Grated Extra 
Standard No. 2 ......... 
Shredded Syrup No. to ......... 
Crushed Water Na! to 
sd Eastern Pie Water No. 
“ oe No 
PLUMS—Michigan Water No. 
Syrup No. 
ne Water No. 
RASPBERRIES—Black Michigan Water No. 
Water No. 
ac Syrup No. 
Red “ P No. 
a Black Water No. 
ig Red Cuthberts Water No. 
** Columbias ‘‘ No. 
STRAWBERRIES—Extra Standard Syrup No. 2............ 
Standard Water 
CANNED FISH. 
OYSTERS—Standard 
10 oz. No, 2 
8 oz. No 
SALMON—Sockeye Tall No. 
Flat No. 
ac No. 
de Red Alaska Tall No. 
Flat No. 1..... 
Cohoe Tall No. 
“Fiat No. 
“a “ce No 


“ Tali No. 


Jo 
85 
72% 
95 
71% 
— 72% 
70 
55 
CANNED FRUITS. 
85 
OOS 
75 
| — 90 
go 
71% 
wn 
80 
—— «75 
45 
. 575 
717% 
go 
tim 
cin 
65 
mn 
97% 
71% 
‘Bwee 0. 4 Sieve 90 
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37 
NEW YORK CANNED GOODS MARKET. REGULAR AND SANITARY CANS 
(Reported by Special Cor: espondence.) 
APPLES—No. 10, New York State 2 50 @ 275 F. O. B. SHrprmnc Pornt. 
“ Marylan 22 2 30 
Maine, No. 10 Standards.. 2 2 X. C. means Extra Coated tin plate. 
APRICOTS—California Standards I 50 Coke. 
CORN—No, 2 New York State 80 85 ‘Io 40.00 41.50 
I Solder Hemmed Caps, per thousand: 1% or 1% inch, 75c.; 2 1-16, $1.10; 
LOBSTER—Picnic talls. 2 65 Coke 
flats, 1-lb..... 375 4900 No, 1 Cans, 1% inch $ 8.75 $ 9.10 per M 
dard ‘ 2 7-16 ine 
PEARS—California 2% ...... 150 1 60 
“ “ “ “ Coke x. '€. 
“ “ 29 “ Seconds 62% 65 No. 1 Cans, 1% inch opening, (eadensecesensenceecenscese $ 8.75 $ 9.10 per M. 
“ 130 «135 TO 40.00 
“ Gallon, Pie Grated..........--.. ss... 210 245 Solder Hemmed Caps, per thousand: 1% inch or 1 3-8 inch, 75¢; 2 1-16 
a Singapore, Preserved— inch, $1.10; 2 7-16 inch, $1.40. 
“ unks 72% 
I 05 SOUTHERN CAN CO. 
“ 1-Grated 15 No. 1% inch $ 8.75 
‘ 1¢-Gliced I 15 2% 1% II.§0 
Prices of Solde1 Hemmed Caps, 1% inch, 75¢; 2 1-16, $1.10; 2 7-16, 
2 25 
VIRGINIA CAN CO. 
85 || No, 2 Cans, 2 inch opening. $12.00 per M. 
For immediate delivery; usual differences fer other 
“flats, Solder Hemmed Caps, 75¢ , $1.10, and $1.40 per thousand, according to 
“ “ “ <b I 20 size. 
Alaska Red, talls, “ae I 
“ Medium Rea, tals, 5° UNITED STATES CAN CO. 
ums, 2 sual advance 
I-Ib 180 200 15.50) Prices for 
“flats, 4-lb 115 X. C. plate 
STRAWBERRIES—NO. 375° THE BOYLE CAN CO. 
28 7° 75 
SUCCOTASH—Maine pack, 26....... 135 
Southern...... eee 80 8 ‘ “ ae 
SWEET POTATOES, 38, Southern. $24 8 
TOMATORS—No 2 Standard Maryland 50 §2% ‘ 3 2 7-16 “ 
ae 3 7° 75 ae 
SANITARY CANS. 
CANNERS’ METALS. 
— TIN SANITARY CAN CO. 
° DIFFERENTIAL FOR 
10 Terms : o. b. Fairport, N. Y., Indianapolis Bridgeton, N. J. 
‘20 19 18 
STANDARD SIZES OF CANS 
DIAMETER. TIN PLATES. F. 0. MILL. 
8 2 11/16 in. 4 in, 
No. 2 Caze....... ix. 49/16in IC., 14x20, 107 Ibe, Bessemer Steel......... 3.75 
No. 2% California 4 n. 4X in I 14x20, 100 Ibe, Bessemer Steel......... 3 50 ...... cove 
No. 3 Cans in, 4% in I c., 22x27M, go Ibs. Bessemer Steel.. 7 46 
No. 10 Cans (Gallon)............. IC, 19x27, 95 Ibe. Bessemer Steel... 675 ...... eee 


f 
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AMS No. 2 AUTOMATIC ADJUSTABLE 
Ww AR N NC DOUBLE SEAMER 


HE iene number of inquiries - for Ams No. 2 

Double Seamers at this season, prompts us to issue 

a cautionary warning to the canners who are interested in » 

Double Seamers, and who are contemplating placing or- 
ders for our latest No. 2 Automatic. 

We are building and selling No. 2 Automatic “Double 
Seamers as fast as we can turn them out. We will ‘sell ‘ 
you one or a hundred, or as many as you.need. 

Some designing persons are circulating false reports, 
but we are in the business to supply the trade —_ day 


in the year. : 
So look out for these fellows and let us know.when 
you are approached. ge 


CAN 


* Are you using AMS’ NEW SEAM 
' SANITARY CAN? It’s the ‘best 
that there is to be had. We cannot. say, 
more, yet much may be: said- of its merits. , 
SEALED without heat, SOLDER or 


objectionable uxes, 
NO HOLES ‘NO CAPS ENTIRE TOP OPEN 


MAX AMS MACHINE COMPANY 


MOUNT VERNON, NEW uaF CITY, U.S. A. WE MANUFACTURE ALL KINDS OF MACHINERY 


In the Well Known and Long Established 


MANUFACTURERS: OF Canning Factory of the | 
BOY FoR KS ‘MOORE & BRADY COMPANY 


LOMBARD & STS. 
BALTIMORE, MD. 


By reason of the death of Mr. George W. Moore an 
interest in the business, large or small, may be acquired. 
The business will be continued without interruption and 


’ known trade marks and brands of the Company are of 
great value. 
Plant located in Baltimore; ample storage and harbor 
facilities; complete equipment and machinery of latest 
. pattern. 


Address, MOORE & BRADY CO., Baltimore, Md. 


' the interest to be acquired is in a going concern. The well | 


Lacquers the Can all over. 

bs AUGHLETT CAN ~LACQUERING MACHINE Puts on a perfectly even coat of Lacquer. 

Saves*Lacquer Material and Labor. 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 

Capacity 2,oco or more Cases per day. 
| IF YOU DO NOT LACQUER 


You have ‘Rusty Goods ‘offered for sale with 
IF YOU LACQUER YOUR Goons. 
TRY THIS” MACHINE FOR ‘THE WORK. a B R O S: 
WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. BLAINE, WASH. 


Adds attractiveness to the Can and makes © 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, St. PAvuL anD BALTIMORE STs. 
President, JoHN S. Grzps, Jr. 


Vice-President, Treasurer, 
ALBERT T. MYER LEANDER LANGRALL 
Secretary, W. F. ASSsav. 
Executive Committee : 
Gro. T. PHILLIPS E. C. WHITE H. S. OREM 
Arbitration Committee : 
E. C. WHITE .. H. A. WAIDNER 
B. HAMBURGER C. J. SCHENKEL, Wm. GRECHT 
Committee on Commerce : 
Rorvs M. Grsss. JoHN SCHALL, 
W. E. ROBINSON CHAS. J. BROOKS Louis GREBB, 


Committee on Legislation : 


Gro. T. PHILLIPS, L. L. Lorn, 

F, A. ToRScH, W. L. Saw H. P. STRASBAUGH, 
Hospitality Committee: 

T. J. MEEHAN, E. H. H. W. KREBBS. 


Counsel, JoHN C. ROSE. Chemist, CHARLES GLASER. 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh, Jr 


J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


Cc. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON 


31 South Frederick St., 


CO. 


Baltimore, Md. 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 

No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 
No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well . 
selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 
No. 2 Standard-—Gross wt. 23 .0z. and 12 oz. average ripe toma- 
toes; not necessarily all red. 
No. 1o Standard—Gross wt. 118 oz. and 64,02. average ripe 
tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ 
Indiana 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans weil filled; minimum wt. 23 oz. gross; stock 
reasonably tender; free from hard particles; natural ° 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


Asso. 


PEA Standards, as adopted by Ohio Canners’ 

Indiana ‘‘ 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 
fair liquor, may be slightly cloudy, but wot thick; 
size fairly uniform. 

Grading for size—Petis Pois or size No. 1...... 


Asso.. 


Seive 18-64ths . 


Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or ‘* 22-64ths 
June or 24-64ths 
Marrowfat or No. 5...... ‘* 26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
by ‘* Indiana Canners’ Asso.* 
No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 
*This Association says, 4%-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted. by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except %-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
‘No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch ef top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
%-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U.S. Govern- 
ment. Also the State of Illinois. 
Law provides that condensed and evaporated milk shall 
contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 
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Continental Can Co. 


DIRECTORS FACTORIES 


CHICAGO 
T. G. CRANWELL, PrREsrT. 
A. W. NORTON, ViICE-PRESrT. SYRACUSE 


F. P. ASSMANN, TREAS BALTIMORE 
dé. ©. TALIAFERRO. 
B. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


We are very much indebted to you for the liberal volume ‘of 
‘business now on our books for delivery during the season of 1910, 
and we want to assure you of our appreciation of your confidence and 
good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree cf care 
and attention to all details of manufacture, shipments and general | 
service, which we are proud to say has marked our relations with 
you in the past. 

Our Open-top Cans will be made at our factory at Canons- 
burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used 
them. 

’ Our automatic screw-feed Closing Machine will have many 
minor though very useful improvements this year, and will give 
even better satisfaction than before. | 


Awaiting your future commands, we remain, 
Yours very truly, 
_ CONTINENTAL CAN CO. 


TuHos. G. CRANWELL, 


President. 
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